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PIMA COUNTY CONTRACT NO.: MA-P0-17-163 

COOPERATIVE PROCUREMENT AGREEMENT 

1. AUTHORIZATION 
Pursuant to Pima County Procurement Code 11.24.010 Cooperative Procurement Authorized, purchase 
(delivery) order documents are authorized to be issued utilizing the terms and conditions defined by the 
Universities Contract No. P17GB001- Goodmans (53 pages), incorporated by reference to the above 
Pima County Contract Number, a copy of which is attached as Attachment 1 and Good mans Price List 
(23 pages) a copy of which is attached as Attachment 2. 

2. STANDARD TERMS AND CONDITIONS 
Additional terms under this contract. In case of conflict these are superior to terms defined by other contract 
documents. 

A. Contract Term/Renewals, Not to Exceed Contract Amount, and Revisions: 

The initial term of the contract will be for a one (1) year period and include four (4) one-year 
renewals that may be exercised upon the written agreement of the parties. 

The annual not-to-exceed dollar amount of the contract is $3,500,000.00. In the event the contract 
exceeds this amount, Pima County will issue a revised Master Agreement to increase the dollar 
amount of the contract. 

Proposed Revisions to the contract shall be made through the issuance by County to Contractor of 
a revised Master Agreement document setting forth the requested changes. 

B. Indemnification Clause: 

To the fullest extent permitted by law, Contractor shall defend, indemnify, and hold harmless Pima 
County, and its departments, districts, officials, and employees (hereinafter referred to as 
"lndemnitee") from and against any and all claims, actions, liabilities, costs, losses, or expenses, 
(including reasonable attorney's fees), (hereinafter collectively referred to as "Claims") arising out 
of actual or alleged bodily injury or personal injury of any person (including death) or loss or damage 
to tangible or intangible property caused, or alleged to be caused, in whole or in part, by the 
negligent or willful acts or omissions of Contractor or any of Contractor's directors, officers, agents, 
employees, volunteers or subcontractors. This indemnity includes any claim or amount arising or 
recovered under the Workers' Compensation Law or arising out of the failure of Contractor to 
conform to any federal, state or local law, statute, ordinance, rule, regulation or court decree. It is 
the specific intention of the parties that the lndemnitee shall, in all instances, except for Claims 
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arising solely from the negligent or willful acts or omissions of the lndemnitee, be indemnified by 
Contractor from and against any and all Claims. It is agreed that Contractor will be responsible for 
primary loss investigation, defense and judgment costs where this indemnification is applicable. 
This indemnification will survive the termination of the above listed contract with the Contractor. 

C. Insurance Requirements: 

Contractor will procure and maintain at its own expense insurance policies (the "Required 
Insurance") satisfying the below requirements (the "Insurance Requirements") until all of its 
obligations under this Contract have been met. The below Insurance Requirements are minimum 
requirements for this Contract and in no way limit Contractor's indemnity obligations under this 
Contract. The County in no way warrants that the required insurance is sufficient to protect the 
Contractor for liabilities that may arise from or relate to this Contract. If necessary, Contractor may 
obtain commercial umbrella or excess insurance to satisfy the Insurance Requirements. 

1. Insurance Coverages and Limits: 

Contractor shall procure and maintain, until all of their obligations have been discharged, 
coverage with limits of liability not less than those stated below. 

1.1. Commercial General Liability (CGL) - Occurrence Form covering liability arising 
from premises, independent contractors, personal injury, bodily injury, broad form contractual 
liability and products-completed operations with minimum limits not less than $2,000,000 Each 
Occurrence and $2,000,000 General Aggregate. 

1.2. Business Automobile Liability - Coverage for any owned, leased, hired, and/or non
owned autos assigned to or used in the performance of this Contract with minimum limits not 
less than $1,000,000 Each Accident. 

1.3. Workers' Compensation and Employers' Liability - Workers' Compensation with 
Employers Liability limits of $1,000,000 each accident and $1,000,000 each employee -
disease. Workers' Compensation statutory coverage is compulsory for employers of one or 
more employees.· 

Note: The Workers' Compensation requirement does not apply if Contractor is exempt under 
A.R.S. § 23-901, and has executed the appropriate Pima County Sole Proprietor (Independent 
Contractor) Waiver form. 

1.4. Professional Liability (Errors and Omissions) Insurance - Professional Liability to 
include professional misconduct and negligent acts of anyone performing professional services 
under this Contract with policy limits not less than $2,000,000 Each Claim and $2,000,000 
Annual Aggregate. A Claims-Made policy is acceptable. 

2. Additional Coverage Requirements: 

2.1. Claims Made Coverage: If any part of the Required Insurance is written on a claims
made basis, any policy retroactive date must precede the effective date of this Contract, and 
Contractor must maintain such coverage for a period of not less than three (3) years following 
Contract expiration, termination or cancellation. 

2.2. Insurer Financial Ratings: Coverage must be placed with insurers acceptable to the 
County with A.M. Best rating of not less than A- VII, unless otherwise approved by the County. 

2.3. Additional Insured: The General Liability policy must be endorsed to include Pima 
County and all its related special districts, elected officials, officers, agents, employees and 
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volunteers (collectively "County and its Agents") as additional insureds with respect to liability 
arising out of the activities performed by or on behalf of the Contractor. The full policy limits 
and scope of protection must apply to the County and its Agents as an additional insured, even 
if they exceed the Insurance Requirements 

2.4. Wavier of Subrogation: Commercial General Liability and Workers' Compensation 
coverages must each contain a waiver of subro'gation in favor of County and its Agents for 
losses arising from work performed by or on behalf of the Contractor. 

2.5. Primary Insurance: The Required Insurance policies, with respect to any claims related 
to this Contract, must be primary and must treat any insurance carried by County as excess 
and not contributory insurance. The Required Insurance policies may not obligate the County 
to pay any portion of a Contractor's deductible or Self Insurance Retention (SIR). 

2.6. Subcontractors: Contractor must either (a) include all subcontractors as additional 
insureds under its Required Insurance policies, or (b) require each subcontractor to separately 
meet all Insurance Requirements and verify that each subcontractor has done so, Contractor 
must furnish, if requested by County, appropriate insurance certificates for each subcontractor. 
Contractor must obtain County's approval of any subcontractor request to modify the Insurance 
Requirements as to that subcontractor. 

3. Verification of Coverage: 

3.1. Insurer or Broker of Contractor must evidence compliance with the Insurance 
Requirements by furnishing certificates of insurance executed by a duly authorized 
representative of each insurer. Each certificate must include: 

• The Pima County tracking number for this Contract, which is shown on the first 
page of the Contract, and a project description, in the body of the Certificate, 

• A notation of policy deductibles or SIRs relating to the specific policy, and 
• Certificates must specify that the appropriate policies are endorsed to include 

additional insured and subrogation wavier endorsements for the County and its 
Agents. 

3.2. Each Required Insurance policy and appropriate endorsements must be in effect not less 
than 15 days prior to commencement of work under this Contract. A renewal certificate 
must be provided to County not less than 15 days prior to the policy's expiration date to 
include actual copies of the additional insured and wavier of subrogation endorsements. 
Failure to maintain the Required Insurance, or to provide evidence of renewal, is a 
material breach of this Contract. 

3.3. County reserves the right to, at any time, require complete copies of any or all Required 
Insurance policies. 

3.4. Cancellation Notice: Contractor will not permit or allow its insurance policies and 
endorsements to expire, be cancelled, suspended or materially changed from the agreed 
upon Insurance Requirements for any reason without thirty (30) days' advance written 
notice from the Contractor to the County of the change to the policy(ies). Contractor 
must provide written notice to County within two (2) business days of Contractor's receipt 
of notice from any insurer of any of the foregoing events. For cancellation of non
payment, Insurer must provide County with written notice ten (10) days prior to 
cancellation of policy. 

4. Approval and Modifications: 
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The Pima County Risk Manager may approve a modification of the Insurance Requirements 
without the necessity of a formal Contract amendment, but the approval must be in writing. 
Neither the County's failure to obtain a required insurance certificate or endorsement, the 
County's failure to object to a non-complying insurance certificate or endorsement, or the 
County's receipt of any other information from the Contractor, its insurance broker(s) and/or 
insurer(s), constitutes a waiver of any of the Insurance Requirements. 

C. Cancellation for Conflict of Interest: 

This Agreement is subject to the provisions of A.R.S. Section 38-511 

D. Israel Boycott Certification: 

Contractor hereby certifies that it is not currently engaged in, and will not for the duration of this 
Contract engage in, a boycott of Israel as defined by A.R.S. § 35-393.01. Violation of this 
certification by Contractor may result in action by the County up to and including termination of this 
Contract. 

3. COOPERATIVE CONTRACT CLARIFICATIONS FOR THIS CONTRACT 

A. Written Orders: 
County will order products or services pursuant to an executed Master Agreement by issue of 
Delivery Order documents. Order documents will be furnished to Contractor via e-mail or telephone. 
If the order is given verbally, the County Department that issued the order will transmit a confirming 
order document to Contractor within five workdays of the date the verbal order is given. 

Contractor must not supply materials or services pursuant to the contract that are not documented 
or authorized by a Delivery Order at the time of provision. County accepts no responsibility for 
control of or payment for materials or services not documented by a County Delivery Order. 

Contractor will establish, monitor, and manage an effective contract administration process that 
assures compliance with all requirements of this contract. In particular, Contractor will not provide 
goods or services in excess of the executed contract items, item quantity. Item amount, or contract 
amount without prior written authorization by contract revision properly executed and issued by 
County. Any items provided in excess of that stated in the contract are at Contractor's own risk. 

B. Invoice Submittal: 
Invoices are to be sent to: 

Pima County Finance & Risk Management- Accounts Payable 
P.O. Box 791 
Tucson AZ, 85701 

C. Notices: 
Notices regarding this award should be addressed to: 

Tom Gordon 
Pima County Facilities Management 
150 West Congress, 3rd floor; Tucson, AZ 85701 
(520) 724-3085/ tom.gordon@pima.gov 
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~ .... ·-----'-.--.. 

IN WITNESS WHEREOF, the parties have approved this Cooperative Procurement Agreement end agree to be 
bound by the terms and conditions of the Contract on the dates written below. 

• C'APPROVED: Go~ 

Chair, Board of Supervisors Authorized Officer Signature 

Date:-----------------

ATTEST: 

Clerk of the Board 

Date: __________ _.... ___ _ 

APPROVED AS TO FORM: 

Date 

MA-P0-17-163 Furniture Products & Services 

Clarke Rea - CFO 
Printed Name and Title 

Date: 2/2/17 
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Attachment 1: Universities Contract No. P17GB001- Goodmans 

CONTRACT 

This Contract, is entered into as of January 1, 2017, between the Arizona Board of Regents for 
and on behalf of Northern Arizona University, hereinafter lmown as "University", and 
Goodmans Interior Structures, hereinafter known as "Offeror". 

The initial tenn of this Contract shall be effective from January 1, 2017 through December 31, 
2022, with an option to renew five (5) additional one (1) year periods with a total term not to 
exceed ten (10) years. 

Pursuant and subject to the provisions ofUniversity's Request for Proposal Pl 7GB001, Addenda 
1, 2, and 3, Clarifications 1, 2, 3 and 4, and Notice of Award hereinafter referred to as 
"Proposal", and Offeror's response, dated August 11, 2016 and Offeror's responses to 
Clarifications 1, 2, 3 and 4 hereinafter referred to as "Response", ( attached hereto and 
incorporated herein by reference as Exhibits A, and B, respectively). 

Offeror shall hereby provide Furniture Procurement and Installation Related Services for 
Northern Arizona University, Arizona State University and the University of Arizona during the 
tenn of this Contract subject to the requirements, tenns and conditions of this Contract and those 
set forth in the Proposal. 

In the event of conflict, the order of precedence shall be this Contract, Proposal and then 
Response. 

The contact for Northem Arizona University shall be Taryn Williams, PO Box 5637, Flagstaff, 
AZ, 86011, Email: Taryn.Williams@nau.edu. She shall have authority at Northern Arizona 
University to make use of Offeror's resources as deemed necessary. 

The contact for Arizona State Arizona shall be Gail Horney, ASU Purchasing and Business 
Services, PO Box 875212, Tempe, AZ, 85287-5212, Attention: Sr. Buyer, Furniture. She shall 
have authority at Arizona State University to make use ofOfferor's resources as deemed 
necessary. 

The contact for the University of Arizona shall be Ted Nasser, PO Box 210300, Tucson, AZ, 
85721, E-Mail: enasser@email.arizona.edu. He shall have authority at the University of Arizona 
to make use ofOfferor's resources as deemed necessary. 

The undersigned have read the foregoing Contract and, as duly authorized signatories of their 
respective entities, hereby agree to be bound by its requirements, terms and conditions. 

Goodmans Interior Structures 

eittey~~rtW~er.~Jl 
Cla. rke Rea, 9Pa' / /I 

/ ,,; ' 
By__L_ ,·· -Clark~· · .-. __ __,._ 

Its. CFO 

Date .J.2l2.1L:l.fL_ 

The Arizona Board of Regents 
for and on behalf of 
No11hem Arizona University 

By_ C g.uJ/::'1) u pk.r 
Carol Luckey 

Its /\sr{istant DiJ'ector, PurchasLn; 

Date 



-NORTHERN 
ARIZONA Proposal Acknowledgement Receipt 
UNIVERSITY 

CONTRACTING AND PURCHASING SERVICES 

Request for Proposal number: Pl 7GB001 

Request for Proposal description: Furniture Procurement and Installation Related 

Services 

Complete, sign, and submit this document to NAU Contracting and Purchasing Services. The 
completed and signed document may be faxed to NAU Contracting and Purchasing Services 
at 928-523-1343, emailed to Glenn.Birkett@nau.edu or delivered through any other method. 
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SECTION A REQUEST FOR PROPOSAL 

Northern Arizona University (NAU), Arizona State University (ASU) and the University of 
Arizona (UA), (collectively known as the "Universities"), are requesting sealed Offers from 
qualified firms and/or individuals for Furniture Procurement and Installation Related Services. 

Offers shall be received in the Office of the Executive Director of Procurement, NAU, 
Building 98B, Box 4124, 545 E. Pine Knoll, Flagstaff, AZ 86011-4124 until 2:00 P.M., 
Arizona Local Time, on July 25, 2016, at which time a representative of the Universities shall 
announce publicly the names of those firms submitting Offers. No other public disclosure 
shall be made until after award of the Contract resulting from this Request for Proposal 
(RFP). 

Any and all questions regarding this RFP shall be directed to NAU Contracting and 
Purchasing Services and to no other office or individual at the Universities. NAU may 
answer informal questions orally. NAU makes no warranty of any kind as to the correctness 
of any oral answers and uses this process solely to quickly provide minor clarifications. Oral 
statements or instructions shall not constitute an addendum to this RFP. Offeror shall not be 
entitled to rely on any verbal response from the Universities. Formal questions regarding any 
part of this RFP that may result in a material issue or a formal addendum must be submitted in 
writing. All correspondence regarding this RFP shall be directed to NAU Contracting and 
Purchasing Services, contact information is below: 

Glenn Birkett 
Senior Buyer 
Telephone: 
Fax: 
E-Mail: 

928-523-6094 
928-523-1343 
Glenn.Birkett@nau.edu 
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SECTIONB BACKGROUND INFORMATION 

1. UNIVERSITIES' BACKGROUND 

NAU, ASU and UA are governed by the Arizona Board of Regents (ABOR) and are fully 
accredited institutions of higher learning supported by the State of Arizona. 

1.1. NAU specific: Additional information on NAU may be accessed from: 
http://www4.nau.edu/pair/F actbook/. 

1.2. ASU specific: Additional information on ASU may be accessed from: 
http://www.as u. edu/. 

1.3. UA specific: Additional information on UA may be accessed from: 
www.arizona.edu/. Specific demographic information on UA may be accessed from: 
http:// oirps .arizo na.ed u/U AFactBoo k.asp. 

2. PROPOSAL BACKGROUND 

2.1. This RFP is part of a competitive negotiation process intended to allow the 
Universities to obtain goods and/or services as outlined herein in a manner which is 
most advantageous to the Universities. This RFP provides the Universities the 
flexibility to negotiate with Offerors, if desired, to arrive at a mutually agreeable 
relationship. Price may weigh heavily in the evaluation process but will not be the 
only factor under consideration and may not be the determining factor. All Offers 
will be considered public record and available for review, as allowed by law, during 
regular office hours after award by contacting NAU's Executive Director of 
Procurement. 

2.2. The initial term of a resulting Contract shall be five (5) years, from date of award, 
with an option to renew five (5) additional one (1) year periods with a total term not 
to exceed ten (10) years. 

2.3. It is the Universities' intent to select the Offer(s), which are most favorable in all 
respects, including scope, availability of services, quality of services, past 
performance history and price. If not otherwise stated herein, multiple awards may be 
made, or an award(s) may be made partial, by part, by line item, or by any 
combination of parts if identified as being in the best interest of the Universities. The 
Universities may award contracts for new or used product. The Universities reserve 
the right to award by any combination of Manufacturers or resellers, and to award a 
match for existing manufactured product. 

2.4. The successful Offeror(s) will be expected to work closely with each of the 
Universities' designated representatives to administer an effective and efficient 
program. 

2.5. Procurements for new construction and/or major remodeling with a net value of 
$250,000 or greater may, at the option of each University, be bid and purchased 
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separately from this Contract. 
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SECTIONC INSTRUCTIONS TO OFFERORS 

1. No department, school, or office at NAU has the authority to solicit official RFPs other 
than Contracting and Purchasing Services. All solicitations shall be performed under the 
direct supervision of the Executive Director of Procurement and in accordance with NAU 
policies and procedures. 

2. Offer shall be submitted in the format shown in Section D. Offers in any other format 
may be rejected. Conditional Offers shall not be considered. Submit Offer signed by an 
authorized individual. Offer that is not signed may be rejected. 

3. Offers to be submitted as: 

3 .1. One (1) complete Offer, printed and bound, clearly marked as original; and 
3.2. Five (5) copies of the complete Offer on CD or other portable storage medium. 

4. Submit Offer, sealed and marked as follows: 

Offeror's Name 
Offeror's Title 
RFP Number 
Date And Time Offer Is Due 

5. No telephonic, electronic, or facsimile Offer shall be considered. Offers received after the 
date and time set for opening will be rejected. The Universities reserve the right to extend 
the due date and time at the Universities' sole discretion prior to the scheduled due date 
and time. 

6. If responding by mail, allow sufficient time for on-campus delivery. 

7. Any person, firm, corporation, and/or association submitting an Offer shall be deemed to 
have read and understood all the terms, conditions, and requirements specified herein. 

8. Definitions: 

8.1. "ADA" - shall refer to the Americans with Disability Act. 
8.2. "ASU" - shall refer to Arizona State University. 
8.3. "Contract" - shall mean the agreement entered into between the ABOR for and on 

behalf of NAU, ASU and UA and the successful Offeror as a result of this RFP. 
8.4. "Fiscal Year" - shall refer to the Universities' financial accounting period 

extending from July 1st of one calendar year to June 30th of the following calendar 
year. 

8.5. "LED" - shall refer to light emitting diode. 
8.6. "LEED" - shall refer to a green building certification program that recognizes best-

in-class building strategies and practices. 
8.7. "May" - indicates something that is not mandatory but permissible/desirable. 
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8.8. "Manufacturer" - shall refer to subcontractors of the Offeror that manufacture 
products offered under this RFP. 

8.9. "NAU" - shall refer to Northern Arizona University. 
8 .10. "NRC" - shall refer to Noise Reduction Coefficient. 
8.11. "Offer" - shall mean the proposal from an individual or firm for the provision 

outlined in this RFP. 
8.12. "Offeror" - shall mean a person or firm that is submitting an Offer in response to 

this RFP and who shall enter into a Contract with the Universities. 
8.13. "PVC" - shall refer to Polyvinyl Chloride. 
8.14. "RFP" - shall refer to Request for Proposal. 
8.15. "Shall", "Must", "Will" - indicates mandatory requirements. Failure to meet these 

mandatory requirements will result in rejection of Offer as non-responsive. 
8.16. "Should" - indicates something that is recommended but not mandatory. If the 

Offeror fails to provide recommended information, the Universities may, at their sole 
option, ask Offeror to provide the information or evaluate the Offer without the 
information. 

8.17. "SIC" - shall refer to Sound Transmission Class. 
8.18. "UA" - shall refer to the University of Arizona. 
8.19. "UL" - shall refer to Underwriters Laboratory. 
8.20. "Universities" - shall refer collectively to NAU, ASU and UA. 

9. Any information considered to be proprietary by the Offeror shall be placed in a separate 
envelope and marked "Proprietary Information". To the extent the NAU Executive 
Director of Procurement concurs, this information shall be considered confidential and not 
public information. The NAU Executive Director of Procurement shall be the final 
authority as to the extent of material, which will be considered confidential. Pricing 
information shall not be considered confidential. 

10. Offer may be withdrawn at any time prior to the time and date set for opening. 

11. Offer and accompanying documentation will become the property of the Universities at 
the time the Off er is opened. 

12. The Universities reserve the right to cancel this solicitation, reject any or all Offers or any 
part thereof, or to accept any Offer or any part thereof and to waive or decline to waive 
irregularities in any Offer when it is determined that it is in its best interest to do so. The 
Universities have the right to hold Offers for a period of ninety (90) days after the opening 
date, the right to accept an Offer not withdrawn before the date set for opening, to 
negotiate with any Offeror considered qualified, or make any award without written 
discussion. 

13. The Universities reserve the right to conduct discussions and negotiations with Offeror, to 
accept revisions of Offer, and to negotiate price changes. The Universities shall not 
disclose any information derived from Offer or from discussions with other Offerors. 

14. The Universities may request a presentation, demonstration or samples be given to a 
selection committee in the event the Offer is deemed to be among the most advantageous 
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to the Universities. NAU Contracting and Purchasing Services will schedule all 
presentations and in the event a presentation is scheduled, evaluation criteria and scoring 
may be included in the presentation invitation. 

14. l. If presentation is to be held as a webinar, Offeror will indicate information 
required to provide such presentation to the Universities, for example; Universities' 
User Login. 

15. Offeror may submit requests for changes or additions to the Universities' terms and 
conditions set forth in Section F. Any such changes must be submitted with the Offer as 
required in Section D.5, or the Offeror will have waived the right to object or add to the 
Universities' terms and conditions. Additions may not be submitted as the Offeror's 
standard tenns and conditions, license agreement or any other agreement, but rather as 
additional terms that do not conflict with the Universities' terms and that are necessary for 
the success of the Contract. An Offer contingent upon changes or additions to the 
Universities' terms and conditions may, if the Universities at their sole discretion 
determine not to accept the alternate terms and conditions, be rejected as non-responsive. 

16. By submitting an Offer, the Offeror agrees that any information provided within the Offer 
and accepted by the University shall become a binding part of a resulting Contract. 

17. The successful Offeror(s) will be expected to enter into a Contract with the Universities 
which shall be a summation of the RFP, addenda, the Offer, and negotiations. The order 
of precedence shall be the RFP, addenda, the Offer, and negotiations. The Universities' 
terms and conditions shall be incorporated into the resulting Contract between the 
Universities and the successful Offeror. The resulting Contract shall be with the Offeror 
submitting the response and not with any sub-contractors to include those defined as 
Manufacturer under Section C.8.8. 

18. The Universities are committed to the development of Small Business and Small 
Disadvantaged Business (SB & SDB) suppliers. If subcontracting is necessary, the 
Offeror shall make every effort to use SB & SDB in the performance of the Contract. 

19. Performance and Payment Bonds: Project specific performance and payment bonds 
may be outlined and required at the Universities' sole discretion. 

20. Requests for clarification of infonnation to be received no later than July 18, 2016. 
Interpretation and/or correction shall be given as written addenda to the RFP. Each 
addendum shall be mailed, faxed or E-mailed to each Offeror ofrecord. Failure to object 
within the timeframe will constitute a waiver of the right to object and shall not be grounds 
for a protest. 

21. Any objections to alleged errors, irregularities, improprieties, specifications or content shall 
be made prior to the time and date set for opening. Failure to object prior to the time and 
date set for opening will constitute a waiver of the right to object and shall not be grounds for 
a protest. 
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22. Failure to receive an addendum shall give Offeror the option of: 

22.1. Accepting the resulting Contract, if offered, including all addenda, at the proposed 
pnce. 

22.2. Withdrawing its Offer without penalty. 

23. Failure to receive addenda shall not constitute a basis for claim, protest, or reissuance of the 
RFP. 

24. Unless specifically stated to the contrary, Manufacturer's names, trade names, brand 
names, or catalog numbers used in the specifications of this RFP shall be for the purpose 
of describing and/or establishing the quality, design, and performance required. Such 
reference shall not be intended to limit or restrict an Offer. Any Offer, which proposes 
like quality, design, and/or performance, shall be considered. 

25. The Universities will not guarantee any minimum purchase volumes of any kind from the 
resulting Contract. 

26. The Universities shall not reimburse the Offeror the costs associated with responding to 
the RFP. 

27. Offeror shall acquire and maintain, at their sole expense, all necessary parking permits 
required by the Universities. 

2 7 .1. NAU specific: Parking permits along with regulations governing traffic and 
parking are available from NAU Parking and Shuttle Services (928-523-6623) located 
at 113 W Dupont Ave., Flagstaff, AZ 86011. Permit applications and vehicle 
registration may also be accessed on-line at http://nau.edu/parking-shuttle-services/. 
Regulations shall be applicable to all employees of Offeror and will be strictly 
enforced. All fines incurred shall be the sole responsibility of the Offeror. 

27.2. ASU specific: Offeror shall obtain all parking permits and/or decals required 
while performing work on ASU premises. The Offeror should contact ASU Parking 
and Transit, https://cfo.asu.edu/pts 

27.3. UA specific: The UA Parking & Transportation Services 1117 E Sixth St
Tucson, AZ 85721-0181 Mailing Address: PO Box 41750-Tucson, AZ 85717-
1750 (520) 626-PARK (7275) Fax (520) 621-7055. 
https://parking.arizona.edu/pdf/forms/vendor contractor app.pdf. 

28. NAU specific: All buildings on the campus of NAU have been surveyed by a certified 
testing agency to determine the presence of asbestos containing building materials 
(ACBM's) and presumed asbestos containing materials (PACM's). These surveys 
document the presence of asbestos in a variety of building materials and locations in 
multiple buildings at the NAU campus. The test results are documented and on file with 
Facility Services Engineering and Inspections and are available for review by contacting 
the Asbestos Program Coordinator, at 928-523-6435. 
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Renovation/Construction/Removal and/or Installation services that may impact and/or 
disturb existing building materials shall require Offeror to sign, and submit with Offer, 
NAU Form FS#13: (Contractor Notification and Confirmation for Asbestos Containing 
Building Materials) which has been prepared with project or site specific information or 
recommendations; or which contains directions for obtaining site specific asbestos 
information prior to the commencement of work. (refer to Section P, NAU Specific, Form 
FS-13). 

No work shall commence prior to Offeror receiving, reviewing, and signing this FS-13 
form and/or any attached Asbestos Survey Result Summary page with appropriate NAU 
signatures. Collectively, these forms provide notification of the presence of any A CB M's 
which have been identified to be present in the area of this project. 

29. ASU specific: Refer to Section Q, ASU Specific-Service Provider Acknowledgement. 

30. Offeror shall acquire and maintain all necessary permits and licenses and shall adhere 
strictly to all Federal, State, County, or City laws, codes, regulations, and ordinances as 
applicable. 

31. In accordance with Arizona Executive Order titled "Air Pollution Emergency 
Proclamation" modified by the Governor of Arizona, July 16, 1996, the Universities 
formally request that all products used in the performance of any Contract resulting from 
the RFP be low or no content of reactive organic compounds, to the maximum extent 
possible. 

32. Pursuant to A.R.S. §34-451, the Universities are required to purchase ENERGY STAR® 
products or those certified by the Federal Energy Management Program as energy 
efficient in all categories available. If this RFP is for a product in a category for which 
ENERGY STAR® or certified products are available, submit evidence of the ENERGY 
STAR® status or certification for products offered. 

33. Unless reasonable objection is made in writing as part of the Offer, the resulting Contract 
shall be for the use of all State of Arizona departments, agencies, commissions and 
boards. In addition, eligible municipalities, counties, political subdivisions and nonprofit 
educational or public health institutions may participate at their discretion. In order to 
participate in any resultant Contract, applicable entities must have entered into a 
cooperative purchasing agreement with either the Arizona Board of Regents for and on 
behalf of NAU or the State of Arizona pursuant to ARS 41-2632. 

33.1. ASU has entered into Cooperative Purchasing Agreements with the Maricopa 
County Community College District and with Maricopa County. Under these 
Cooperative Purchasing Agreements, and with the concurrence of the Offeror, the 
Community College District and/or Maricopa County may access a Contract resulting 
from a solicitation done by or on behalf of ASU. If you do not want to grant such 
access to the Maricopa County Community College District and or Maricopa County, 
indicate in Offer. In the absence of a statement to the contrary, ASU will assume that 
you do wish to grant access to any contract that may result from this RFP. 
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33.2. ASU is also a member of the Strategic Alliance for Volume Expenditures ($A VE) 
cooperative purchasing group. $A VE includes the State of Arizona, many Phoenix 
metropolitan area municipalities, and many K-12 unified school districts. Under the 
$AVE Cooperative Purchasing Agreement, and with the concurrence of the Offeror, a 
member of $A VE may access a contract resulting from a solicitation done by or on 
behalf of ASU. If you do not want to grant such access to a member of $A VE, 
indicate in Offer. In the absence of a statement to the contrary, ASU will assume that 
you do wish to grant access to any contract that may result from this RFP. 

34. The Universities treat Offerors in a fair, honest, and consistent manner by conducting the 
RFP process in good faith and by granting all Offerors a comparable opportunity to win an 
award. In the event Offeror feels the process did not follow established policies and 
qualifies as an interested party, Offeror may file a protest pursuant to the Arizona Board 
of Regents (ABOR) procurement procedures, Section 3-809. The Universities take 
protests seriously and expects Offerors to do so as well. Frivolous protests shall not result 
in gain for the Offeror and shall not be considered. 

Protests shall be received in the Office of the Executive Director of Procurement, Becky 
McGaugh, Northern Arizona University, Building 98B, Box 4124, 545 E. Pine Knoll, 
Flagstaff, AZ 86011-4124. 
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SECTIOND OFFER FORMAT 

In order to facilitate direct comparison, submit Offer using this fonnat, listed in order, and 
index tabbed to match. Failure to follow instructions regarding format may result in rejection 
of Offer. Include the following with Offer: 

1. Completed and signed RFP Certification (refer to Section J). 

2. Offeror's Qualifications and Experience, Project Resources, Client References (refer to 
Section E.1 - E.3). 

3. A detailed technical Offer (refer to Section E.4- E.26). 

4. Pricing Proposal (refer to Section H). 

5. Exceptions to the Terms and Conditions of the RFP (refer to Section F). 

6. Completed Forms (refer to Sections I, K, L, M, N, 0, P and Q). 
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SECTIONE REQUIREMENTS 

The data, specifications, and requirements outlined herein are intended to serve as a general 
guideline for the Universities' requirements. Submit a fully detailed Offer that adequately 
describes the advantages and benefits to the Universities. 

Offeror may submit its Offer in collaboration with one or more Manufacturers, which shall be 
subcontractors of the Offeror. The Universities reserve the right to award Contracts based 
upon evaluation of the complete Offer including Manufacturer's qualifications, experiences, 
services and products. 

Provide a detailed response to each requirement in Sections 1 through 26 of this Section E, 
individually numbered to match each requirement. At minimum, in such case where a 
detailed response is not applicable, indicate ability to comply with and/or agreement to the 
numbered requirement. Offeror is encouraged to provide any additional information that is 
not specifically identified in this RFP. 

1. QUALIFICATIONS/EXPERIENCE 

1.1. Qualifications/Experience of Offeror 

1.1.1. Provide a corporate history/management summary and evidence that 
the Offeror and/or its officers have been engaged for a minimum of three 
(3) years in providing similar products and services as described herein. 
Describe the Offeror's growth for the past three (3) years. 

1.1.2. Describe any restructuring, mergers, and/or downsizing that has 
occurred over the past three (3) years or is anticipated in the next two (2) 
years, and if selected for negotiations, Offeror may be required to provide 
the last two (2) years of audited financial statements. 

1.1.3. Describe the material issues of any current patent or copyright 
lawsuits or legal actions against Offeror including, but not limited to, 
parties of dispute, description of technology involved, equipment affected, 
jurisdiction, and date of legal complaint. 

1.1.4. Detail experience with similar/like projects for complex higher 
education contracts including name of Manufacturer utilized in each 
project. 

1.2. Qualifications/Experience of Manufacturer if applicable 

1.2.1. Provide a corporate history/management summary and evidence that 
the Manufacturer and/or its officers have been engaged for a minimum of 
three (3) years in providing similar products and services as described 
herein. Describe the Manufacturer's growth for the past three (3) years. 

1.2.2. Describe any restructuring, mergers, and/or downsizing that has 
occurred over the past three (3) years or is anticipated in the next two (2) 
years, and if selected for negotiations, Manufacturer may be required to 
provide the last two (2) years of audited financial statements. 
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1.2.3. Describe the material issues of any current patent or copyright 
lawsuits or legal actions against Manufacturer including, but not limited to, 
parties of dispute, description of technology involved, equipment affected, 
jurisdiction, and date of legal complaint. 

1.2.4. Detail experience with three (3) similar/like projects for complex 
higher education contracts including distributor name utilized for each 
project. 

2. PROJECT RESOURCES 

2.1. Provide sufficient personnel, knowledge, and experience required to maintain 
an appropriate level of professionalism and coverage for performance of 
requirements outlined herein. The Universities reserve the right to review 
Offeror's staff assigned for relevant qualifications and experience. 

2.2. Provide an Organization/reporting chart for key contacts who will be 
interfacing with the Universities. Provide one for each NAU, ASU and UA if the 
contacts are not the same for each University. 

2.3. Provide a list of proposed personnel with resumes, (not more than one (1) page 
each), specifying qualifications/education and relative experience, and describe 
assignment for each key personnel. 

2.4. Assign key personnel dedicated to the Universities to perform the following 
functions: 

2.4.1. Lead Account - Contract Manager. 
2.4.2. Sales/Marketing - Point of contact who will be corresponding with 

the Universities. 
2.4.3. Project Manager(s) - Person responsible for coordinating projects 

under this Contract. 
2.4.4. Designer - Providing finishes selections and furniture plans. 

2.4.4.1. Indicate if a local design representative residing in the 
metropolitan areas of the Universities will be provided. 
2.4.4.2. Service Manager- Person supporting warranty items. Indicate if 

a local service representative residing in the metropolitan areas of the 
Universities will be provided. 

2.5. Describe in detail the availability of key personnel to visit the Universities' 
locations. 

2.6. Describe in detail how key personnel will be assigned to the Universities. 
2.7. The Universities reserve the right to approve or reject assignments and 

replacements to key personnel. 
2.8. Offeror's employees to wear proper apparel with Offeror's logo, and shall 

conduct themselves in a manner which does not conflict with the Universities' 
staff, faculty, students or departments by adhering to the Universities' rules and 
policies. Appropriate business attire is acceptable for Offeror's employees 
escorted, accompanied and overseen by Universities' staff. The Universities 
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reserve the right to require Offeror to remove any employees whose behavior is 
deemed inappropriate. 

2.9. Offeror will be required to conduct relevant and appropriate background 
checks and fingerprinting according to the Universities' policies on all assigned 
employees and new hires to ensure that it does not assign any employee or agent 
to the Universities who may reasonably be considered to pose a threat to the 
safety or welfare of the Universities' community or property. Offeror will share 
background check information and other supporting documentation including 
disciplinary action for any employee, upon written request by the Universities. 

2.9.1. NAU specific: Refer to: http://nau.edu/Human-Resources/. 
2.9.2. ASU specific: To ensure the safety and security of ASU, Offeror will, at 

Offeror's expense, conduct reference checks, background checks, and 
fingerprinting (Screenings) as and when required, on all persons employed or 
contracted by Offeror to perform work under this Contract. The necessity and 
adequacy of the Screenings will be determined by the type of work each person 
will be performing under this Contract. Offeror will conduct Screenings on each 
person, as would be required if ASU were hiring the person, within 90 days prior 
to that person commencing work under this Contract. The minimum Screening 
requirements are set forth in ASU ACD 126 at 
http://www.asu.edu/aad/manuals/acd/acd 126.html and ARS § 15-1649. During 
the term of this Contract, Offeror will exclude from any direct participation in 
Offeror's performance under this Contract, any dishonest, unethical, unreasonably 
dangerous or otherwise unqualified person. Offeror will maintain as part of the 
records Offeror is required to maintain hereunder, all Screening information and 
all documentation relating to work performance for each employee or contractor 
who performs work hereunder. Offeror will abide by all applicable laws, rules and 
regulations including the Fair Credit Reporting act and/or any equal opportunity 
laws, rules, regulations or ordinances. 

2.9.3. UA specific: Refer to http://,vww.hr.arizona.edu/. 

2.10. Offeror may subcontract installation, training, warranty, or maintenance 
service with prior Universities' authorization. List and describe any 
subcontractor's qualifications and relevant experience. Describe how Offeror 
guarantees subcontractor performance. Offeror shall remain solely responsible 
for the performance of a resulting Contract from this RFP. All Universities' 
payments for goods and/or services shall be made directly to the Offeror. 

2.11. The Universities reserve the right to inspect Offeror' s facilities prior to 
Contract award or any time throughout the term of the Contract. 

3. CLIENT REFERENCES 

Provide, at minimum, three (3) Offeror references, not including the Universities, 
identifying firms with where the Offeror provided services to such clients with 
requirements similar to those of the Universities. Provide the name of the firm, contact 
person, email and the telephone number. The Universities reserve the right to contact 
additional references not provided by Offeror. Preference may be given for those 
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references which are most similar to the Universities. References under this Section shall 
be those of the Offeror and not the Manufacturer. 

4. PREFERRED PAYMENT METHOD 

The Universities intend to pay for goods and/or services via a Corporate liability card. 
There are no defined dollar limits. Describe in detail Offeror's ability to accept this 
preferred method of payment. Describe how the Universities can utilize a Corporate 
liability card to pay for goods and/or services. 

5. GENERAL SPECIFICATIONS 

5 .1. The Universities are seeking sealed Offers from qualified firms or individuals 
for a Furniture Procurement and Installation Related Services Contract for use by 
NAU, ASU and UA. 

5 .2. Additional Manufacturers may be added during the Contract term as needed 
through written Contract addenda agreed to by the contracted parties. 

5 .3. For evaluation of Offers, indicate which services are performed by Offeror vs 
Manufacturer(s) and include the name of the specific Manufacturer(s) and which 
services are performed by such Manufacturer. 

5.4. Provide furniture to include, but not limited to the following, indicating the 
specific Manufacturer(s) for each product: 

5.4.1. Desking systems. 
5.4.2. Panel wrapped systems. 
5.4.3. Wood casegoods. 
5.4.4. Laminate casegoods. 
5.4.5. Ergonomic seating and stools. 
5.4.6. Guest seating. 
5.4.7. Conference seating. 
5.4.8. Side chairs and stools. 
5.4.9. Stack chairs. 
5.4.10. High performance task chairs (24/7 seating). 
5 .4.11. Lateral files. 
5.4.12. Bookcases. 
5.4.13. Storage cabinets. 
5.4.14. Conference tables. 
5.4.15. Classroom tables. 
5.4.16. Moderate computer support tables. 
5 .4.17. Ergonomic work tools. 
5.4.18. Ergonomic ancillary products. 
5 .4.19. Ancillary items such as keyboard trays. task lighting and lobby or 

reception furniture. 
5.4.20. Demountable wall systems. 
5.4.21. Classroom seating. 
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5.5. Typical furniture examples for Offeror reference are found under Exhibit B, 
Typical Examples. 

5.6. Provide samples of contracted product items for demonstration use upon the 
Universities' request at no cost to the Universities. An example of a typical 
sample would be a task chair on display for end-user demonstration. 

5.7. Provide full support services to include, but not limited to the following, 
indicating which services are performed by Offeror vs Manufacturer and indicate 
the specific Manufacturer(s) names for each service: 

5.7.1. Sales. 
5.7.2. Design. 
5.7.3. Quote and schedule. 
5.7.4. Delivery. 
5. 7 .5. Installation documentation. 

5. 7 .5 .1. Provide applicable installation drawings in pdf and dwg electronic 

5.7.6. 
5.7.7. 
5.7.8. 
5.7.9. 
5.7.10. 
5.7.11. 
5.7.12. 
5.7.13. 

formats. 
Installation services. 
Training. 
Removal. 
Return. 
Relocation. 
Warranty. 
Maintenance. 
Parts. 

6. USED AND REFURBISHED FURNITURE 

6.1. Offerors may provide used or refurbished furniture, and are encouraged to 
submit product information, images and pricing information for such product. 
Complete Section H, Pricing Proposal for used or refurbished product to include 
full support services. Section E.5., General Specifications applies to both used 
and refurbished furniture. 

6.2. Used and refurbished furniture to be utilized upon request by the Universities 
and is not to compete with new furniture installation projects. 

6.3. All used and refurbished furniture to: 

6.3.1. 
6.3.2. 

Meet UL requirements. 
Be capable of a sturdy and secure installation. 

7. ANNUAL SPEND 

7 .1. The following represents estimated annual spend for furniture by the 
Universities for Fiscal Year 2015: 

7.1.1. NAU: $2,100,000. 
7.1.1. ASU: $5,752,475. 
7.1.2. UA: $6,333,844. 
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8. ABILITY TO SERVICE 

8.1. The Universities may require multiple large capital projects for furniture to be 
provided on a simultaneous basis. Examples of large capital projects undertaken 
at the Universities during recent times include: 

8.1.1. J\JAU: 

8.1.1.1. Science and Health Building. Total spend: $1,620,000. 
8.1.1.2. Student and Academic Services Building. Total spend: 

$2,080,000. 
8.1.1.3. Aquatics and Tennis Center Building. Total spend: $225,000. 

8.1.2. ASU: 

8.1.2.1. 
8.1.2.2. 
8.1.2.3. 
8.1.2.4. 
8.1.2.5. 

8.1.3. 

8.1.3.1. 
8.1.3.2. 
8.1.3.3. 
8.1.3.4. 
8.1.3.5. 
8.1.3.6. 

Center for Law & Society. Total spend: $4,952,322. 
College Avenue Commons. Total spend: $2,094,876. 
Psychology Building renovation. Total spend: $878,513. 
Centerpoint Enterprise Marketing Hub. Total spend: $301,060. 
Skysong FF&E Phase 2. Total spend: 340,759. 

UA: 

Environmental and J\Jatural Resources. Total spend: $3,669,000 
AHSC Library fourth floor renovation. Total spend: $1,672,000 
Lowell Stevens. Total spend: $824,000. 
Old Main. Total spend: $469,000. 
Sixth Street residence halls. Total spend: $1,775,000. 
Phoenix campus HESB. Total spend: $2,761,000. 

8.2. Describe in detail the ability to provide product and services for large capital 
projects on a simultaneous basis to include, but not limited to the following 
details: 

8.2.1. Approach taken. 
8.2.2. Available resources, both current and to ramp up on a large project. 
8.2.3. Levels of service. 
8.2.4. Meeting projected timelines, scheduling software to be used. 
8.2.5. Contingencies. 
8.2.6. Maintaining optimal performance. 

9. STAJ\JDARDS 

9 .1. Product Offered under this RFP to meet the fo Bowing industry standards: 
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9 .1.1. American National Standards Institute. 

9 .1.1.1. ANSI Z97 .1 (2009) Safety Performance Specifications and 
Methods of Test for Safety Glazing Materials Used in Buildings. 

9 .1.1.2. ANSVBIFMA e3 Furniture sustainability Standard of a minimum 
Level 1 or higher. 

9.1.1.3. ANSVBIFMA X5.5-1989 testing for desk products for static and 
dynamic load applications and life cycle testing. 

9 .1.2. American Society for Testing and Materials (ASTM). 

9.1.2.1. ASTM E84 (2012c) Standard Test Method for Surface Burning 
Characteristics of Building Materials. 

9.1.3. National Fire Protection Organization. 

9.1.3.1. NFPA 101 (2012) Life Safety Code. 
9.1.3.2. NFPA 255 (2006) Standard Method of Test of Surface Burning 

Characteristics of Building Materials. 
9 .1.3 .3. NFP A 265 (2011) Standard Methods of Fire Tests for Evaluating 

Room Fire Growth Contribution of Textile or Expanded Vinyl Wall 
Coverings on Full Height Panels and Walls. 

9.1.4. Underwriters Laboratories (UL). 

9.1.4.1. UL 723 (2008) Standard for Test for Surface Burning 
Characteristics of Building Materials. NESHAP, Title 40, Part 63, 
Subpart N of Code of Federal Regulations 40 CFR 63. 

9 .1.5. Environmental. 

9 .1.5 .1. In an effort to meet sustainability standards set forth in Executive 
Order (EO) 13514 dated October 9, 2009, the federal government has 
set a number of minimum sustainability standards. 

9 .1.5 .1.1. Furniture products to be manufactured using clean 
technology, including water based adhesives that are Volatile 
Organic Compound (VOC) free. 

9.1.5.1.2. Furniture system to be manufactured with a minimum 
ten-percent (10%) ofrecycled material. 

9 .1.5 .1.3. Low-mercury, high-efficiency Light Emitting Diode 
(LED) lighting to be used with the application. 

9.1.5.1.4. Furniture system to be designed to be cleaned with low 
environmental impact materials. 

9.1.5.1.5. All applicable furniture to have been tested and to be 
GREENGUARD Certified equal, equivalent or better. 
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9.1.5.1.6. Furniture products Offered to be independently third-
party certified as compliant with the ANSVBIFMA e3 
Furniture Sustainability Standard of a minimum Level 1 or 
higher. 

9 .1.5 .1. 7. Offeror to provide all certifications upon Universities' 
request for each project/task order to Universities' assigned 
project manager. Items not meeting these requirements to be 
removed from Contract. Offeror to provide all certifications 
upon request prior to furniture order being placed with 
manufacture for Universities' approval. 

9 .1.6. Standards pursuant to the Universities' requirements are to be 
approved through the appropriate office or designated entity of each of the 
Universities to include, but not limited to ADA standards for ingress and 
egress during construction as well as finished product. 

9 .1. 7. Any type of hot work or work creating significant amount of dust or 
steam such as welding, abrasion, cutting and soldering requires approval 
from the appropriate office or designated entity of each of the Universities' 
for pre-approval. 

10. PRODUCT SPECIFICATIONS 

10 .1. Product specifications are intended as general guidelines. Offeror to indicate 
in response if the specifications will be met. 

10.2. Product panel systems: 

10.2.1. All surfaces to resist staining and to be easily cleaned. 
10.2.2. Systems to be void of sharp edged components. 
10.2.3. Core construction to allow panel to be rigid and capable of supporting 

loaded components. Core construction not to allow for flexing or torqueing 
of panel. Panel system strength to be strong without the use of floor 
supported products (end panels, lateral files, and etcetera). Counterbalance 
of system components should not be required. 

10.2.4. Acoustical panels to have a minimum of point-eight-zero (.80) NRC 
sound classification as tested in accordance with ASTM, C-423-90a. A 
minimum STC of twenty (20) as tested in accordance with ASTM, e-413-
87 (1994) to be available within the product line. Tack able acoustical 
panels to have a minimum of point-six-five (.65) NRC sound classification 
as tested in accordance with standards listed under this clause. 

10.2.5. All panels to have Class A fire rating as tested in accordance with 
ASTM, E84-96a. 

10.2.6. Panel connectors to be re-usable where necessary to connect adjacent 
panels to form the panel structure. Panel connectors to be made of strong 
materials. Systems to have simple rigid connections. 

10.2.7. All panel edges notjoined to another panel to be provided with a 
finished end cap. Comer fillers to be used at all junctions between panels. 
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10.2.8. All vertical trim to be of metal frame and painted. Vertical side frames 
to have concealed painted inserts slotted up to one-and-one-half-inch ( 1-
1/2 ") centers to maximize vertical utilization of components. Panel top to 
be trimmed with a vinyl, steel, wood or fabric-covered extrusion cap to 
match the system color scheme. 

10.2.9. A minimum of two (2) panel supported levelers to be used to provide a 
rigid panel system. Levelers to support the weight of the system. Levelers 
to have a minimum vertical adjustment of one-half-inch (1/2"). 

10.2.10. Raceways to be at the top and the bottom of panels. Raceways to be 
either integral or capable of being integrated into panels. Cabling within 
raceways to be concealed at all junctions between panels. Raceways to 
have provisions for distribution of electric wiring to run adjacent to data 
and telephone cabling. Electric wiring to be mechanically isolated if not 
shielded or in conduit. 

10.2.11. Systems to be capable of adding electric and teledata components in the 
field with minimal panel modification. 

10.2.12. Minimum electric requirement to be for a four (4) circuit eight (8) wire 
system. Panels with raceways that are twenty-four-inch (24") or wider, to 
have a minimum of two (2) receptacles per side and have space available 
for an additional port for installation of data and telephone receptacles. 
Electric systems to be one-hundred-twenty volt (120 V), twenty-amp (20A) 
circuits capable of transitioning through multiple panel intersections. All 
receptacles, whether simplex or duplex, to support a minimum of fifteen
amp (15A) electrical load. 

10.2.13. Cord cutouts or grommets to be available on all work surfaces. 
10.2.14. Power poles to be available and capable of attaching to the top, or to 

the end of a panel, or to a connecting junction integrated with the panel 
electrical system. 

10.2.15. Task lighting to be LED type, UL listed conforming to the National 
Electric Code. 

10.2.16. Work surfaces to be either steel or particle board covered with high 
pressure laminate. Particle board to have backer sheet underside. 
Minimum thickness to be one-and-one-quarter-inch (1-1/4"). All exposed 
edges to be finished to match the work surface, or have a vinyl edge band. 

10 .2.1 7. Work surfaces to be cantilever or floor supported. 
10.2.18. Storage drawers to include file drawers, box drawers, pencil drawers, 

pedestals, and flipper door storage cabinets. 
10.2.19. All storage, with the exception of the pencil drawer, to include security 

locks. 

10.3. Product based on systems panels. 

10.3.1. Types: 

10.3 .1.1. Fabric covered acoustical panel. 
10.3.1.2. Glazedpanel. 
10.3.1.3. Doorpanel. 
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10.3.1.4. 
10.3.1.5. 

Pass through panel. 
Tack able acoustical panel. 

10.3.2. Available in six panel heights ranging from thirty-inch (30") to eighty
inch (80"), and at minimum six (6) panel widths ranging from eighteen
inch (18") to sixty-inch (60"). Panels to be a minimum oftwo-and-one
quarter inch (2-1/4") thick. 

10.3.3. To be fully interchangeable between various sizes and heights and 
capable of being arranged in a variety of configurations having two (2), 
three (3) or four ( 4) panels radiating from a single source. 

10.3.4. Provide provisions for attachment to permanent walls. 
10.3.5. One- inch (I") incremental hanging capability for work surfaces, bins 

and shelves. 
10.3.6. Fabric covered panels to be covered on front and back. Fabric to be of 

a woven texture. Colors to be available in muted tones (preferably grays, 
beige and etcetera). 

10.3.7. To be capable of being moved and reinstalled easily without the use of 
specialized tools. 

10.4. Open office and standalone product systems: 

10.4.1. Adjustable work surfaces to range from twenty-four-and-one-half-
inch (24-1/2") to fifty-two-inch (52") in height. 

10.4.2. Bullnose, sloped edge, three (3) millimeter edge detail. 
10.4.3. Cable routing management system. 
10.4.4. Privacy screens and modesty panels. 
10.4.5. Rectangular and curvilinear work surfaces. 
10.4.6. High pressure laminate covered particle board or steel core work 

surfaces. 
10.4.7. Transaction work surface counter tops. 
10.4.8. Spanner table work surfaces to connect work stations. 
10.4.9. Cord cutouts or grommets to be available on all work surfaces. 
10.4.10. Pedestal storage to include box and file drawers with mobile option. 
10.4.11. Lateral file storage counterweights. 
10.4.12. Vertical cabinet storage standalone and over desk storage open or 

closed (desk mounted). 
10.4.13. Jetty tables/peninsula tables. 
10.4.14. Leveling glides required on all support legs with minimum one-half-

inch (1/2") adjustment. 
10.4.15. Column mounted shelves and screens. 
10.4.16. Multiple screen heights for privacy. 
10.4.17. Multiple work surface offerings for corner and straight units. 
10.4.18. Desk unit size to be minimum depth of twenty-four-inch (24") to 

thirty-inch (30"). Minimum width to be twenty-four-inch (24") to seventy
eight-inch (78"). 

10.4.19. Storage towers. 
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l 0.5. High Pressure laminate case goods: 

10.5.1. Types: 

10.5.1.1. Desk. 
10.5.1.2. Return. 
10 .5 .1.3. Credenza. 
l 0.5.1.4. Bridge. 
10.5.1.5. Bullet table. 
10.5.1.6. Lateral file. 
10.5.1.7. Bookcase. 
10.5.1.8. Service module. 

10.6. Wood case goods: 

10.6.1. Types: 

10.6.1.1. Desk. 
10.6.1.2. Return. 
10.6.1.3. Credenza. 
10.6.1.4. Bridge. 
l 0.6.1.5. Bullet table. 
10.6.1.6. Lateral file. 
10.6.1.7. Bookcase. 
10.6.1.8. Service module. 

l O. 7. Ergonomic and 24/7 use seating: 

10.7.1. Available with high and mid back. 
10.7.2. Available in plus and small size frames, or accommodations for fit. 
10.7.3. Soft and hard wheel casters. 
10.7.4. Adjustable seat depth. 
10.7.5. Back adjustment vertically. 
10.7.6. Arm adjustment horizontally and vertically. 
10.7.7. Seat back tilt forward and backward. 
10.7.8. Seat pan tilt forward and backward. 
10.7.9. Swivel tilt. 
10.7.10. Pneumatic height adjustment. 
10.7.11. Soft arm caps. 
l 0.7.12. Five arm base with dual wheel casters. 

l 0.8. Side seating: 

10.8.1. Sledbase. 
10.8.2. Leg base with hard and soft caster option. 
10.8.3. Upholstered seat and back. 
10.8.4. Plastic arm caps. 
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10.8.5. Multiple frame colors. 
10.8.6. Chrome frame available. 
10.8.7. Standard back height. 

10.9. Conference seating: 

10.9.1. Five arm base with casters. 
10.9.2. Leg base with caster option. 
10.9.3. Fixed arms. 
10.9.4. Arm adjustment horizontally and vertically. 
10.9.5. Pneumatic height adjustment. 
10.9.6. Tilt lock. 
10.9.7. Vinyl arm caps. 

10.10. Side chair: 

10.10.1. Cantilevered sled base. 
10 .10 .2. Leg base with hard and soft caster option. 
10.10.3. Available with and without arms. 
10.10.4. Soft arm caps. 
10.10.5. Upholstered back panel. 

10.11. Stack chair: 

10.11.1. Available with sled base and four (4) legs. 
10.11.2. Stainless steel glide option. 
10.11.3. Available with and without arms. 
10.11.4. Available in polypropylene and upholstery. 
10.11.5. Stacking capability. 
10.11.6. Ganging capability. 
10.11.7. Tablet arm option. 

10.12. High perfonnance task chair: 

10.12.1. Adjustable seat angle. 
10.12.2. Adjustable back angle. 
10.12.3. Adjustable seat depth. 
10.12.4. Adjustable back height. 
10.12.5. Pneumatic height adjustment. 
10.12.6. Swivel tilt. 
10.12.7. Height and width adjustable arms. 
10.12.8. Soft arm caps. 
10.12.9. Fully upholstered back panel. 
10.12.10.Available with high and mid back. 
10.12.11.Available in plus and small size frames. 
10.12.12.Five arm base with dual wheel casters. 
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10.12.13.Soft and hard wheel casters. 

10 .13 . Lateral file: 

10.13.1. Steel construction. 
10.13.2. Available front to back or side to side drawer configuration. 
10.13.3. Locking. 
10.13.4. Available in multiple widths of thirty-inch (30"), thirty-six-inch (36") 

and forty-two-inch (42"). 
10.13.5. Available in multiple heights of twenty-six-inch (26") to sixty-five-inch 

(65") minimum. 
10.13.6. Leveling glides. 
10 .13. 7. High pressure laminate top option. 
10.13.8. Safety interlock to open one (1) drawer at a time. 
10.13.9. Counter weights. 

10.14. Bookcase: 

10.14.1. Steel construction. 
10.14.2. Multiple widths of twenty-four-inch (24"), thirty-six-inch (36") and 

forty-two-inch ( 42 "). 
10.14.3. Multiple heights of twenty-six-inch (26") to sixty-five-inch (65") 

minimum. 
10.14.4. Adjustable shelves. 
10.14.5. High pressure laminate top option. 

10.15. Storage cabinets: 

10.15.1. Steel construction. 
10.15.2. Adjustable shelves. 
10.15.3. Locking. 
10.15.4. Multiple heights of twenty-six-inch (26") to sixty-five-inch (65") 

minimum. 
10.15.5. Multiple widths. 
10.15.6. Minimum eighteen-inch (18") depth. 

10.16. Conference table: 

10.16.1. Round top diameters thirty-inch (30") to sixty-inch (60") minimum. 
10.16.2. Square top dimensions thirty-inch (30") by thirty-inch (30") to forty

eight-inch (48") by forty-eight-inch (48") minimum. 
10.16.3. Rectangular top dimensions twenty-four-inch (24 ") by forty-eight-inch 

( 48") to thirty-inch (30") by seventy-two-inch (72") minimum. 
10.16.4. High pressure laminate top. 
10.16.5. Leveling glides. 
10.16.6. Chrome base option. 
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10.16.7. Caster option for smaller tables. 

10.17. Classroom table: 

10.17.1. Meet or exceed the requirements of ANSI/BIFMA X5.5-1989 testing 
for desk products for static and dynamic load applications and life cycle 
testing. 

10.17 .2. Rectangular, trapezoid, half-round and quarter-round shapes. 
10.17.3. Minimum top depth of eighteen-inch (18"). 
10.17.4. Tops to be one-and-one-quarter-inch (1-1/4") thick. 
10.17.5. Tops to have a primary surface minimum of point-zero-four-zero-inch 

(.040") high-pressure plastic laminate securely bonded. Laminate to be 
applied over one-and-one-eight-inch (1-1/8") forty-five number ( 45#) to 
fifty number (50#) medium density particleboard. 

10.17.6. Tops to have vinyl t-molding with a minimum of five-sixteenth-inch 
( 5/16") thickness. 

10.17.7. Molding to be trimmed flush on the top and bottom of the table. 
10.17.8. "X","T" and "TT" base to be constructed of minimum one-and-three

quarter-inch (1-3/4") thirteen (13) gauge steel, or two-inch (2") fourteen 
(14) gauge steel. 

10.17 .9. Bases to be one piece invisible welded construction. 
10.17 .1 O.Bases to have adjustable glides with a minimum adjustment of seven

eighths-inch (7 /8 "). 
10.17. I I.Bases and/or legs to be attached securely to top and weighted to 

prevent tipping. 
10.17.12.Bases to have factory applied epoxy, baked enamel or integral finish 

capable of resisting scuffs from heavy wear based on color retention and 
durability. 

10.17.13.Tables with chrome base finish to comply with minimum Chrome 
NESHAP. Title 40. Part 63. Subpart N of Code of Federal Regulations 40 
CFR 63 standards for application of chrome buffing. 

10.1 7 .14. Grommets to have a permanent ring attached to the top if cover is 
removed. 

10.17.15.Grommets to be a minimum of two-inch (2") diameter. 
10.17.16.Modesty panel, if required, to extend nine-inch (9") to twelve-inch 

(12") below the work surface, running the full length of the top. 
10 .17 .17 .Modesty panel to be rigid and durable enough to withstand abuse. 
10.17.18.Modesty panel to be attached near the outer edge of the front of the 

table top to allow adequate legroom. 
10.17.19.ADA wheel chair access minimum thirty-two-inch (32") height beneath 

table 
10.17.20.Modesty panel to have a vinyl t-molding and be compatible in 

appearance with the table top. 
10.17 .21.Shielded path to be provided between data and electric from floor to 

desktop port. 
10.17.22.Data and electric port to have a minimum of two (2) electrical outlets 

and two (2) data ports. 
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10.17.23 .Available with manual and/or pneumatic and electric height adjustable 
options. 

10.18. Moderate computer support table: 

10.18.1. Segregated raceways for power and communications. 
10.18.2. Hinged door to power raceway. 
10.18.3. Power feed available through any leg. 
10.18.4. Table leveling. 
10.18.5. Wheel chair access minimum thirty-two-inch (32") height. 
10.18.6. Multiple height dividers and privacy screens. 
10.18.7. Power-up access port for power and data at the work surface. 
10.18.8. Meet or exceed the requirements of ANSI/BIFMA X5.5-1989 testing 

for desk. 
10.18.9. Static and dynamic load applications and life cycle testing. 
10.18.1 O.Rectangular, trapezoid, half-round and quarter-round shapes. 
10.18.11.Minimum top depth of eighteen-inch (18"). 
10.18.12.Tops to be one-and-one-quarter-inch (1-1/4") thick. 
I 0.18.13. Tops to have a primary surface minimum of point-zero-four-zero-inch 

(.040") high-pressure plastic laminate securely bonded. Laminate to be 
applied over one-and-one-half-inch (1-1/2") forty-five number (45#) to fifty 
number (50#) medium density particleboard. 

10.18.14.Underside of top to be point-zero-two-zero-inch (.020") to point-zero
five-zero-inch (.050") thick phenolic backing sheet. 

10.18.15.Tops to have vinyl t-molding with a minimum of five-sixteenth-inch 
(5/16") thickness. 

10.18.16.Molding to be trimmed flush on the top and bottom of the table. 
10.18.17."X","T" and "TT" base to be constructed of minimum one-and-three

quarter-inch (1-3/4") thirteen (13) gauge steel, or two-inch (2") fourteen 
(14) gauge steel. 

10.18.18.Bases to be one piece invisible welded construction. 
10.18.19.Bases to have adjustable glides with a minimum adjustment of seven

eighths-inch (7 /8"). 
10.18.20.Bases and/or legs to be attached securely to top and weighted to 

prevent tipping. 
10.18.21.Bases to have factory applied epoxy, baked enamel or integral finish 

capable of resisting scuffs from heavy wear based on color retention and 
durability. 

10.18.22.Tables with chrome base finish to comply with minimum NESHAP. 
Title 40. Part 63. Subpart N of Code of Federal Regulations 40 CFR 
63standards for application of chrome buffing. 

10.18.23.Grommets to have a permanent ring attached to the top if cover is 
removed. 

10.18.24.Grommets to be a minimum of two-inch (2") diameter. 
10.18.25.Modesty panel, ifrequired, to extend nine-inch (9") to twelve-inch 

(12") below the work surface, running the full length of the top. 
10.18.26.Modesty panel to be rigid and durable enough to withstand abuse. 
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10.18.27.Modesty panel to be attached near the outer edge of the front of the 
table top to allow adequate legroom. 

10.18.28.Modesty panel to have a vinyl t-molding and be compatible in 
appearance with the table top. 

10.18.29 .Shielded path to be provided between data and electric from floor to 
desktop port. 

10.18.30.Data and electric port to have a minimum of two (2) electrical outlets 
and two (2) data ports. 

10.18.31.Available with manual and/or pneumatic and electric height adjustable 
options. 

10.19. Ancillary products to include, but are not limited to: 

10.19.1. 
10.19.2. 
10.19.3. 
10.19.4. 
10.19.5. 
10.19.6. 
10.19.7. 
10.19.8. 

Scientific and lab furniture. 
Case goods. 
Outdoor furniture. 
Specialty trash and waste receptacles. 
Lounge seating. 
Lecterns. 
Instructor tables. 
Display cases, bulletin and white boards. 

10.20. ERGONOMIC ANCILLARY PRODUCTS 

10 .20 .1. LED desk lamps with activity sensors. 
10.20.2. Articulating keyboard trays 
10.20.3. Footrests. 
10.20.4. Height adjustable work surfaces (sit to stand capability). 
10.20.5. Articulating monitor arms. 
10.20.6. Sit to stand support equipment that is added to an existing work 

surface, causing no damage to existing surfaces. 

10.20.6.1. Describe the ability to provide ergonomic assessments when 
required by the Universities. 

11. DEMOUNTABLE WALL SYSTEM 

11.1. Describe in detail ability to provide demountable wall systems that would be 
used in place of drywall construction to provide a floor to ceiling enclosure with 
the capabilities listed below. 

11.1.1. Systems to provide solid, glass, fabric or wallcovering on walls. 
11.1.2. Except for glass, different finishes may be used on different sides of 

the walls. 
11.1.3. Capability to run power and data in the wall system including light 

switches, data and electrical outlets. All to meet UL requirements. 
11.1.4. Door opening options for swing, sliding or rolling (barn door) doors. 
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11.1.5. 

12. SURPLUS 

Walls to allow for items hung on the walls without damage. 

12.1. Describe in detail ability to purchase surplus product from the Universities. 

13. RECONFIGURATION 

13 .1. Describe in detail ability to reconfigure existing product and provide new as 
needed to match existing. 

13 .1.1. Provide a detailed inventory of product sizes and finishes, and digital 
copies of past orders for up to ten (10) years after completion of project. 

14. MANUFACTURER GUARANTEE/WARRANTY FOR NEW AND USED PRODUCT 

14.1. Offers to include a statement from each Manufacturer from which product is 
being Offered stating: 

14.1.1. The Manufacturer will stand behind the Offeror if awarded a Contract 
as a result of this RFP. 

14.1.2. In the event Offeror is unable to meet the requirements of a resulting 
Contract, for any reason, the Manufacturer ensures continuity of service by 
whatever method necessary and acceptable to the Universities. 

14.1.3. For new product; the basic panels and related components in 
workstations Offered to be compatible and available for a minimum of ten 
(10) years from date of award of this RFP. 

14.1.4. For new products; Service performed and materials furnished, 
excluding fabrics, shall be guaranteed against defects in materials and 
workmanship for ten (10) years from date of purchase, or for the length of 
Manufacturers' warranty if longer than ten (10) years. Fabrics will be 
guaranteed for two (2) years from defects ( does not include soiling unless 
all attempts by manufacturer's cleaning recommendations have been 
exhausted). Offeror shall replace, repair or otherwise correct defects at no 
cost upon notice by the Universities. Include specifics in each warranty on 
whether labor to complete a warranty issue is included or will be charged to 
the Universities. 

14.1.5. For new products; products to be non-obsolescent for fifteen (15) years. 
Product to be stamped or labeled with manufacturing date. 

15. FUTURE INVENTORY 

15 .1. Inventory of commonly sold products such as task chairs to be stocked for 
prompt delivery at no additional charge to the Universities. The Universities will 
assist in determining what inventory is to be stocked. 

15.2. Provide location(s) of nearest facility or facilities where product inventory is to 
be stocked in relation to the Universities' three (3) main campus locations in 
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Flagstaff, Tempe and Tucson Arizona. 

16. QUOTES/DESIGN/ORDERING 

16.1. Quotes to be provided at no charge upon the Universities' request. 

16.1.1. Quotes for under fifty-thousand-dollars ($50,000) to be provided within 
no more than one (1) calendar week. 

16.1.2. Describe in detail typical timelines for providing quotes for small 
projects under fifty-thousand-dollars ($50,000), and a typical timeline for 
providing quotes for large projects over fifty-thousand-dollars ($50,000). 

16.1.3. Quotes to include projected time lines for delivery and installation. 
16.1.4. Quotes to be approved by the Universities prior to initiation of 

production or shipment of product. 
16.1.5. Offeror shall modify, based on the Universities requirements, its 

documents to ensure that no additional terms and conditions are 
incorporated into a resulting Contract. 

16.2. Orders totaling over five-thousand-dollars ($5,000) may require issuance of a 
signed Universities' purchase order prior to initiation of production or shipment 
of product. 

16.3. Offeror fully responsible for proper measurement of all applicable dimensions. 
16.4. Provide design services for, but not limited to: 

16.4.1. 
16.4.2. 

Coordination with the Universities' users. 
Selection of furniture finishes and materials to coordinate with 

existing building finishes and furniture 
16.4.3. Research and presentations of options for large projects 
16.4.4. Furniture drawings to depict concept and layout. Floor plans and 3D 

drawings may be required. Revision drawings to incorporate Universities' 
review comments. 

16.4.5. Coded typical and product numbers on both drawings and quotes for 
Universities' reviews. 

16.4.6. Installation drawings for installation work team to complete assembly 
and installation of products. 

16.4. 7. Design is not to be included on individual chair and storage unit 
orders (orders that do not have desks or systems furniture). 

16.5. Designers to be knowledgeable about represented products, systems and price 
points with a familiarity of institutional environment, requirements and projects. 

16.6. Designers to be knowledgeable regarding ADA, building and life safety codes 
to create layouts that conform to requirements. 

16.7. Provide at minimum two (2) hours no charge design services on individual 
projects for product and material to be completed at the end user's location using 
available technology. 

16.8. The Universities shall have the option to determine whether design services 
will be performed under a resulting Contract, by an independent third party design 
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firm, or in-house. If design services are perfonned by an independent third party 
design consultant contracted by the Universities or in-house, Offeror will work 
with and coordinate as directed by the Universities. 

17. DELIVERY/INSTALLATION/TRAINING 

17 .1. Confirmation of delivery dates to be provided within no more than one ( 1) 
calendar week prior to delivery. 

17 .2. Notification of delivery to be provided within no more than forty-eight ( 48) 
hours of delivery. 

17 .3. Supervisory oversight to be provided during the performance of installation 
services by lead installer or project manager. 

17.4. Provide delivery service to project installation area, or alternate area as 
directed by the Universities. 

17.5. The Universities are not responsible for Offeror warehousing or storage costs 
due to delays in shipping and delivery schedules. 

17.6. Provide materials, tools, supplies, transport vehicles and all other items 
necessary for complete delivery and installation services. Universities not to be 
responsible for missing tools or supplies. 

17. 7. Installation services to confonn to all Manufacturer specifications and 
procedures. Installation to be completed to maintain the Manufacturer's warranty. 

17.8. Offeror responsible for the accuracy of installation services to include, but not 
limited to: 

17.8.1. 
17.8.2. 
17.8.3. 
17.8.4. 
17.8.5. 
17.8.6. 
17.8.7. 

Alignment. 
Leveling. 
Adjustment. 
Assembly. 
Inspection. 
Testing. 
Structural stability. 

17.9. All debris resulting from packaging, delivery and installation to be removed by 
Offeror. Exceptions may be granted by Universities with proper justification. 

17 .9 .1. Debris not to be disposed of on the Universities' owned or leased 
property. Costs to remove debris disposed of on Universities' property to 
be the responsibility of Offeror. Offeror to dispose of packaging at 
appropriate recycling facility. 

17.l 0. Installed components to be fully cleaned once installation services are 
completed. Offeror to vacuum area of installation, leaving the work area ready 
for final punch and move in. 

17 .11. Universities' property disturbed during installation services to be restored to its 
former state once installation services are completed. 
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17.12. Offeror to receive final written acceptance from the Universities prior to 
completion of delivery and installation services. 

17.12.1. Offeror to adjust, modify or repair any deficiencies noted by the 
Universities at no cost to the Universities prior to final acceptance. 

17.13. Provide training services within five (5) days of Universities' staff move in, at 
no cost to end users. Training to include, but not limited to the following: 

17 .13 .1. Product features. 
17.13.2. Applications. 
17 .13 .3. Adjustments. 
17.13.4. Maintenance. 

17 .13 .4.1. Provide applicable Manufacturer instructions and/or manuals to 
end-users. 

17.14. Protection, awareness and safety precautions to be fully maintained during the 
performance of delivery and installation services. 

17.15. Offeror is responsible for any and all costs for damages to the Universities' 
property incurred by Offeror during performance of delivery and installation 
services. 

17 .16. The Universities reserve the right to perform installation services. 

18. MAINTENANCE 

18.1. Provide complete maintenance services for all products sold. 
18.2. Describe in detail Offeror service personnel training requirements, and Offeror 

parts inventories kept on hand by service personnel. 
18 .3. Provide location( s) of nearest service facility or facilities in relation to the 

Universities' three (3) main campus locations in Flagstaff, Tempe and Tucson 
Arizona. 

18.4. Provide projected service response times from time of service call placement to 
time of on-site arrival of service personnel to the Universities' three (3) main 
campus locations in Flagstaff, Tempe and Tucson Arizona. 

18.5. Describe in detail how the Universities' off campus sites located across the 
State of Arizona are to be serviced on a timely basis. 

18.5.1. NAU specific: Extended Campuses. 
18.5.2. ASU specific: https://campus.asu.edu/. 
18.5.3. UA specific: http://oc.arizona.edu/ua-branch-campus-learning

centers. 

18.6. Offeror is responsible for any and all costs for damages to the Universities' 
property incurred by Offeror during performance of maintenance services. 
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19. OPERATION 

19.1. Provide Offeror's standard working hours. 
19.2. Indicate if a local showroom of common products located in the three 

Universities metropolitan areas will be provided. 

20. CANCELATIONS/RETURNS 

20.1. Shipments of materials conflicting with accepted Offeror quotes are subject to 
return at no cost by the Universities. 

20.2. Describe in detail cancelation and/or return policies. 

21. PRODUCT DISCONTINUANCE 

21.1. Substitution of discontinued product by the Manufacturer shall be approved in 
advance by the Universities. Offeror to provide the following for substituted 
products: 

21.1.1. A fonnal announcement from the Manufacturer that the product or 
material has been discontinued. 

21.1.2. Manufacturer specifications of the substituted product. 

21.2. Substitution products to be compatible with all functions of the discontinued 
products. 

21.3. Pricing for substitution products to be equivalent or less than the discontinued 
products. 

22. MARKETING 

Marketing of products and services in any manner to the Universities shall not occur 
without the Universities' prior written consent. 

23. REPORTING 

23.1. Provide an annual usage report to the Universities by Fiscal Year to include, 
but not limited the following data: 

23.1.1. 
23.1.2. 
23.1.3. 

Procurement spend breakdown by NAU, ASU and UA. 
Manufacturer spend breakdown by NAU, ASU and UA. 
Project breakdown by NAU, ASU and UA. 

24. ADDITIONAL AGREEMENTS 

Refer to Section C.15. 
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25. QUALITY ASSURANCE 

Provide a quality assurance plan that details the methods by which the Offeror guarantees 
performance. 

26. SUSTAINABILITY 

26.1. Sustainability is an important goal for the Universities. There are two (2) 
different questionnaires posted, refer to Sections N and 0. Section N is to be 
completed for large firms, while Section O is to be completed for small firms. A 
firm is considered to be large when there are more than one-hundred (100) 
fulltime employees, or over four-million-dollars ($4,000,000) in annual revenue 
generated. Questionnaires in Sections N and O to be completed for the Offeror 
and each Manufacturer. 

26.2. Describe in detail sustainability practices and efforts to include, but not limited 
to how product provided contributes to a LEED point system for new product 
placed and installed in both remodeled and existing buildings. 

26.2.1. The largest amount of LEED points will come from the layout of the 
furniture and the use of lower panel heights that allow daylighting to move 
into the core of the space and provide views to the outside. 

26.3. Packaging removed by Offeror to be either reused or recycled. 
26.4. In order to reduce the adverse environmental impact of purchasing decisions, 

the Universities are committed to buying goods and services from manufacturers 
and suppliers who share the Universities' environmental concern and 
commitment. 

26.5. Offeror to use environmentally preferable products, materials and companies 
where economically feasible. Environmentally preferable products have a less or 
reduced effect on human health and the environment when compared to other 
products and companies that serve the same purpose. 

26.6. If Offeror is citing environmentally preferred product claims, Offeror must 
provide proper certification or detailed information on environmental benefits, 
durability and recyclable properties. 

26.7. The Universities and the Offeror may negotiate during the Contract term to 
permit the substitution or addition of Environmentally Preferable Products (EPPs) 
when such products are readily available at a competitive cost and satisfy the 
University's performance needs. 

26.8. Unless otherwise specified, Offerors should use recycled paper and double
sided copying for the production of all printed and photocopied documents. 
Furthermore, the documents to be clearly marked to indicate that they are printed 
on recycled content (minimum 30% post-consumer waste) paper. 

26.9. Offeror to minimize packaging and any packaging/packing materials that are 
provided must meet at least one of, and preferably all, of the following criteria: 

26.9.1. Made from 100% post-consumer recycled materials 
26.9.2. Be recyclable 
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26.9.3. Reusable 
26.9.4. Non-toxic 
26.9.5. Biodegradable 

27. ADDITIONAL SERVICES 

Offeror may provide, on a separate page, referencing this Section E.27., additional 
goods and/or services including associated costs that are not addressed herein. The 
Universities shall determine, in their sole discretion, which additional goods/service 
options are the most beneficial from both a cost and service standpoint, and may further 
negotiate these options to include or omit dependent on the needs of the Universities. 
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SECTIONF TERMS AND CONDITIONS 

Offeror may submit requests for changes or additions to the Universities' tenns and 
conditions set forth in this Section F. Any such changes must be submitted with the Offer as 
required in Section D.5, or the Offeror will have waived the right to object or add to the 
Universities' terms and conditions. Additions may not be submitted as the Offeror's standard 
terms and conditions, license agreement or any other agreement, but rather as additional terms 
that do not conflict with the Universities' terms and that are necessary for the success of the 
Contract. An Offer contingent upon changes or additions to Universities' terms and 
conditions may, if the Universities' at their sole discretion determine not to accept the 
alternate terms and conditions, be rejected as non-responsive. 

1. Remedies and Applicable Law. This Contract shall be governed by and construed in 
accordance with the laws of the State of Arizona. The Universities and Offeror shall have 
all remedies afforded by said law. 

2. Public Records. The parties acknowledge that the Universities are public entities subject 
to the provisions of the Arizona Public Records Laws, A.R.S. §§ 39-121 et. seq. In the 
event that a public records request is received by the Universities requesting records 
described as confidential, which the Universities detennine must be disclosed, the 
Universities shall notify the other parties prior to disclosure. 

3. Interpretation-Paro} Evidence. This writing shall be intended by the parties as a final 
expression of their Contract and shall be intended also as a complete and exclusive 
statement of the terms of their Contract. No course of prior dealings between the parties 
and no usage of the trade shall be relevant to supplement or explain any term used in this 
Contract. Acceptance or acquiescence in a course of performance rendered under this 
Contract shall not be relevant to determine the meaning of this Contract even though the 
accepting or acquiescing party has knowledge of the nature of the performance and 
opportunity for objection. Whenever a term defined by the Uniform Commercial Code is 
used in this Contract, the definition contained in the Code is to control. 

4. Dispute Resolution. Except as otherwise provided herein, all Contract claims and 
controversies arising under this Contract shall be resolved pursuant to Arizona Board of 
Regents procurement procedures, Section 3-809, in particular Section 3-809C. 

5. Equal Opportunity Clause. Offeror and any subcontractor(s) shall abide by the 
requirements of41 CFR §§ 60-1.4(a), 60-300.S(a) and 60-741.S(a). These regulations 
prohibit discrimination against qualified individuals based on their status as protected 
veterans or individuals with disabilities. and prohibit discrimination against all individuals 
based on their race, color, religion, sex, or national origin. Moreover, these regulations 
require that Offeror and any subcontractor(s) take affirmative action to employ and 
advance in employment individuals without regard to race, color, religion, sex, national 
origin. protected veteran status or disability. 

6. Non-Discrimination. During the performance of this Contract, the Offeror agrees not to 
discriminate against any employee or applicant for employment because ofrace, color, 

37 



sex, religion, or national origin, or because he or she has a disability, or because he or she 
is a qualified protected veteran. The aforesaid provision shall include, but not be limited 
to, the following: employment, upgrading, demotion or transfer, recruitment or 
recruitment advertising, layoff or termination, rates of pay or other forms of 
compensation, and selection for training including apprenticeship. The parties agree to 
comply with Arizona Executive Order 99-4, prohibiting discrimination in employment by 
government Contractors, to the extent applicable to this Contract. If applicable, the 
Offeror arid Universities will abide by the requirements of 41 CFR §§ 60-1.4(a), 60-
300.S(a) and 60-741.S(a). These regulations prohibit discrimination against qualified 
individuals based on their status as protected veterans or individuals with disabilities, and 
prohibit discrimination against all individuals based on their race, color, religion, sex, or 
national origin. Moreover, these regulations require that covered prime contractors and 
subcontractors take affirmative action to employ and advance in employment individuals 
without regard to race, color, religion, sex, national origin, protected veteran status or 
disability. 

7. Family Education Rights and Privacy Act. To the extent Offeror will have access to 
student educational records, this paragraph will apply. Student educational records are 
protected by the federal Family Educational Rights and Privacy Act, 20 U.S.C. § 1232g. 
Offeror will comply with the Family Education Rights and Privacy Act and will not 
access or make any disclosures of the Universities' student educational records to third 
parties without prior notice to and consent from the Universities, or as otherwise provided 
by law. 

8. Health Insurance Portability and Accountability Act. Offeror shall abide by all laws 
and regulations that protect the privacy of healthcare information to which Offeror obtains 
access under this Contract. Offeror and the Universities acknowledge that certain portions 
of the Administrative Simplification section of the Health Insurance Portability and 
Accountability Act of 1996, as codified at 42 U.S.C. § 1320d through d-8, and the federal 
privacy regulations as contained in 45 CFR Part 164 may apply to Offeror and the 
Universities, and their relationships and operation under this Contract. If necessary, 
Offeror and the Universities will enter into a standard Business Associate Agreement, and 
any other required Health Insurance Portability Accountability Act agreements. To the 
extent the tem1s thereof relate to Offeror' s performance under this Contract, the provisions 
of such Business Associate Agreement shall control. 

9. Americans with Disabilities Act and Rehabilitation Act. Offeror will comply with all 
applicable provisions of the Americans with Disabilities Act, the Rehabilitation Act, and 
all applicable federal regulations. 

All electronic and information technology and products and services to be used by the 
Universities faculty/staff, students, program participants, or other Universities' 
constituencies must be compliant with the Americans with Disabilities Act as amended 
and the Rehabilitation Act. Compliance means that a disabled person can acquire the 
same information, engage in the same interactions, and enjoy the same services as a 
nondisabled person, in an equally effective and integrated manner, with substantially 
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equivalent ease of use .. 

9.1. Electronic and Information Technology. Any acquisition considered electronic and 
information technology "EIT" as defined by the Access Board at 36 CFR 1194.4 and 
in the FAR at 2.101 must comply with Section 508 (36 CFR Part 1194) and requires 
the submission of a completed Voluntary Product Accessibility Template "VPAT" so 
that the Universities may ascertain conformance. Offers without a completed VPA T 
may be disqualified from competition. 

9 .1.1. EIT is information technology "IT" and any equipment or interconnected 
system or subsystem of equipment that is used in the creation, conversion, or 
duplication of data or information. EIT includes, but is not limited to: 

9.1.1.1. 
9.1.1.2. 
9.1.1.3. 
9.1.1.4. 
9.1.1.5. 
9.1.1.6. 

telecommunication products, such as telephones; 
information kiosks and transaction machines; 
World Wide Web sites; 
software; 
multimedia (including videotapes); and 
office equipment, such as copiers and fax machines. 

9 .1.2. The Universities reserve the right to perform real-world testing of a product or 
service to validate Offeror's claims regarding Section 508 conformance. To 
facilitate testing Offeror will, upon request, provide the Universities with access 
to the product being considered for purchase for a period of at least thirty (30) 
calendar days. 

9.2. Services and Products. An accessible service or product is one that can be used by 
as many people as possible, taking into account their physical, cognitive, emotional, 
and sensory differences. 

9.2.1. Services provided include, but are not limited to: 

9.2.1.1. 
9.2.1.2. 
9.2.1.3. 
9.2.1.4. 

education and training; 
vehicle rentals for delivery of product 
event space and lodging; 
parking and transportation. 

9.2.2. Products include, but are not limited to: 

9.2.2.1. 
9.2.2.2. 
9.2.2.3. 
9.2.2.4. 

instructional materials; 
office equipment; 
office and classroom product 
kiosks. 

10. Indemnification. Offeror shall indemnify, defend, save and hold harmless the State of 
Arizona, its departments, agencies, boards, commissions, Universities and its officers, 
officials, agents, and employees (hereinafter referred to as "Indemnitee") from and against 
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any and all claims, actions, liabilities, damages, losses, or expenses (including court costs, 
attorneys' fees, and costs of claim processing, investigation and litigation) (hereinafter 
referred to as "Claims") for bodily injury or personal injury (including death), or loss or 
damage to tangible or intangible property caused, or alleged to be caused, in whole or in 
part, by the negligent or willful acts or omissions of Offeror or any of its owners, officers, 
directors, agents, employees or subcontractors. This indemnity includes any claim or 
amount arising out of or recovered under the Workers' Compensation Law or arising out 
of the failure of such Offeror to conform to any federal, state or local law, statute, 
ordinance, rule, regulation or court decree. It is the specific intention of the parties that the 
Indemnitee shall, in all instances, except for Claims arising solely from the negligent or 
willful acts or omissions of the Indemnitee, be indemnified by Offeror from and against 
any and all claims. It is agreed that Offeror shall be responsible for primary loss 
investigation, defense and judgment costs where this indemnification is applicable. In 
consideration of the award of this Contract, the Offeror agrees to waive all rights of 
subrogation against the State of Arizona, its officers, officials, agents and employees for 
losses arising from services performed by the Offeror for the State of Arizona. 

11. Labor Disputes. Offeror shall give prompt notice to the Universities of any actual or 
potential labor dispute which delays or may delay perfonnance of this Contract. 

12. Force Majeure. The parties shall not be held responsible for any losses resulting if the 
fulfillment of any terms or provisions of this Contract are delayed or prevented by any 
cause not within the control of the party whose performance is interfered with, and which 
by the exercise of reasonable diligence, said party is unable to prevent. 

13. No Waiver. No waiver by the Universities of any breach of the provisions of this 
Contract by the Offeror shall in any way be construed to be a waiver of any future breach 
or bar the Universities' right to insist on strict performance of the provisions of the 
Contract. 

14. Modifications. This Contract shall be modified or rescinded only by a writing signed by 
all parties or their duly authorized agents. 

15. Assignment-Delegation. No right or interest in this Contract shall be assigned or 
delegation of any obligation made by Offeror without the written permission of the 
Universities. Any attempted assignment or delegation by Offeror shall be wholly void 
and totally ineffective for all purposes unless made in conformity with this paragraph. 

16. Assignment of Anti-Trust Overcharge Claims. The parties recognize that in actual 
economic practice overcharges resulting from anti-trust violations are in fact borne by the 
ultimate purchaser; therefore, Offeror hereby assigns to the Arizona Board of Regents any 
and all claims for such overcharges. 

17. Cancellation for Lack of Funding. This Contract may be canceled without any further 
obligation on the part of the Arizona Board of Regents and the Universities in the event 
that sufficient appropriated funding is unavailable to assure full performance of the terms. 
The Offeror shall be notified in writing of such non-appropriation at the earliest 
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opportunity. 

18. Cancellation of State Contract. In accordance with A.R.S. §38-511, this Contract may 
be canceled without penalty or further obligation if any person significantly involved in 
initiating, negotiating, securing, drafting, or creating the Contract on behalf of the 
Universities shall, at anytime while the Contract or any extension of the Contract shall be 
in effect, be an employee of any other party to the Contract in any capacity or a consultant 
to any other party of the Contract with respect to the subject matter of the Contract. 

19. Cancellation for Conflict of Interest. The parties agree that this Contract may be 
canceled for conflict of interest in accordance with A.R.S. §38-511. 

20. Termination. The Universities may by written notice, stating the extent and effective date, 
terminate this Contract for convenience in whole or in part, at any time. The Universities 
shall pay the Offeror as full compensation for performance until such termination: (1) the 
unit or pro rata Contract price for the delivered and accepted portion; and (2) a reasonable 
amount, not otherwise recoverable from other sources by the Offeror as approved by the 
Universities, with respect to the undelivered or unacceptable portion of this Contract, 
provided compensation hereunder shall in no event exceed the total Contract price. 

21. Termination for Default. In the event that the Offeror shall fail to maintain or keep in 
force any of thflerms and conditions of this Contract, the Universities may notify the 
Offeror in writing of such failure and demand that the same be remedied within ten (10) 
days. Should the Offeror fail to remedy the same within said period, the Universities shall 
then have the right to terminate this Contract. 

22. Insolvency. The Universities shall have the right to terminate this Contract at any time in the 
event the Offeror files a petition in bankruptcy, or is adjudicated bankrupt; or if a petition in 
bankruptcy is filed against the Offeror and not discharged within thirty (30) days; or if the 
Offeror becomes insolvent or makes an assignment for the benefit of its creditors or an 
arrangement pursuant to any bankruptcy law; or if a receiver is appointed for the Offeror or 
its business. 

23. Anti-Kickback. In compliance with FAR 52.203-7, the Universities have in place and 
follow procedures designed to prevent and detect violations of the Anti-Kickback Act of 
1986 in their operation and direct business relationships. 

24. Gratuities. The Universities may, by written notice to the Offeror, cancel this Contract if 
it is found by the Universities that gratuities, in the form of entertainment, gifts or 
otherwise, were offered or given by the Offeror, or any agent or representative of the 
Offeror, to any officer or employee of the State of Arizona with a view toward securing a 
Contract or securing favorable treatment with respect to the awarding or amending, or the 
making of any determinations with respect to the performing of such Contract. In the 
event this Contract is canceled by the Universities pursuant to this provision, the 
Universities shall be entitled, in addition to any other rights and remedies, to recover or 
withhold the amount of the cost incurred by Offeror in providing such gratuities. 
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25. Byrd Anti-Lobbying Amendment (31 U.S.C.1352). Offerors who apply or bid for an 
award of $100,000 or more shall file the required certification. Each tier certifies to the tier 
above that it will not and has not used Federal appropriated funds to pay any person or 
organization for influencing or attempting to influence an officer or employee of any agency, 
a member Congress, officer or employee of Congress, or an employee of a member of 
Congress in connection with obtaining any Federal contract, grant, or any other award 
covered by 31 U .S.C. 1352. Each tier shall also disclose any lobbying with non-Federal 
funds that takes place in connection with obtaining and Federal award. Such disclosures are 
forwarded from tier to tier up to the recipient. 

26. Inspection and Audit. All books, accounts, reports, files, and other records relating to 
this Contract shall be subject at all reasonable times to inspection and audit by the Arizona 
Board of Regents, the Universities, or the Auditor General of the State of Arizona, or their 
agents for five (5) years after completion of this Contract. Such records shall be produced 
at NAU, ASU, or the UA or such other location as designated by NAU, upon reasonable 
notice to the Contracting party. 

27. Insurance Requirements. Offeror may be requested to provide the Universities with a 
Certificate of Insurance prior to the commencement of services/contract. Offeror and 
subcontractors, without limiting any liabilities or any other obligations, shall procure and 
maintain until all of their obligations have been discharged, including any warranty 
periods under this Contract, are satisfied, insurance against claims for injury to persons or 
damage to property which may arise from or in connection with the performance of the 
work hereunder by the Offeror, its agents, representatives, employees or subcontractors. 

The insurance requirements herein are minimum requirements for this Contract and in no 
way limit the indemnity covenants contained in this Contract. The State of Arizona in no 
way warrants that the minimum limits contained herein are sufficient to protect the 
Offeror from liabilities that might arise out of the performance of the work under this 
Contract by the Offeror, its agents, representatives, employees or subcontractors, and 
Offeror is free to purchase additional insurance. 

The Universities reserve the right to request and receive certified copies of any or all of 
the following listed policies and/or endorsements within ten (10) calendar days of 
Contract signature. Neither Offeror's failure to provide, nor Universities' failure to obtain 
proof of compliance shall act as a waiver of any term of this Contract. 

The Certificate of Insurance shall be from an insurance carrier lawfully authorized to do 
business in the State of Arizona, or hold approved non-admitted status on the Arizona 
Department oflnsurance List of Qualified Unauthorized Insurers and rated at least an A-, 
VII (7) in the current A.M. BEST RATINGS. The State of Arizona in no way warrants 
that the above required minimum insurer rating is sufficient to protect the Offeror from 
potential insurer insolvency Coverage provided by the Offeror shall not be limited to the 
liability assumed under the indemnification provisions of this Contract. The Certificate 
shall include the following minimum insurance coverages: 

Commercial General Liability of $1,000,000 minimum combined single limit 
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(SCL) each occurrence and $2,000,000 general aggregate, to include the following: 
Policy shall include bodily injury, property damage and personal injury. 

General Aggregate 
ASU specific, General Aggregate Downtown Campus 
Products - Completed Operations Aggregate 
Personal and Advertising Injury 
Damage to rented premises 
Each Occurrence 

$2,000,000 
$5,000,000 
$1,000,000 
$1,000,000 
$ 50,000 
$1,000,000 

Commercial Automobile Liability of $1,000,000 minimum combined single limit 
(CSL) each occurrence, to include either "ANY AUTO" or "SCHEDULED, HIRED, 
OWNED, NON-OWNED AUTOS". 

Workers' Compensation coverage for all employees which meets Arizona statutory 
benefits; including Employers Liability with minimum limits of $1,000,000 each 
accident, $1,000,000 each employee/disease, $1,000,000 policy limit/disease. Additional 
insured is not required. 

If designated as a Sole Proprietor with no employees, the State of Arizona (ARS §23-
901, ARS §23-961A) requires submittal of a written Sole Proprietor Waiver. 

Certificate Holder: The Arizona Board of Regents, the State of Arizona, Northern 
Arizona University, Arizona State University and the University of Arizona shall be 
named as the certificate holder. 

Additional Insured: The certificate shall name Northern Arizona University, Arizona 
State University, the University of Arizona, The Arizona Board of Regents, and The 
State of Arizona as additional insured on General and Automobile Liability. 

ASU specific, Additional Insured Downtown Campus: The policy shall be endorsed 
to include the following additional insured language: "The City of Phoenix, the State of 
Arizona, its departments, agencies, boards, commissions, universities and its officers, 
officials, agents, and employees shall be named as additional insureds with respect to 
liability arising out of the activities performed by or on behalf of Contractor" on General 
and Automobile Liability. 

On insurance policies where the City of Phoenix, the State of Arizona, the Arizona Board 
of Regents, and Arizona State University are named as an additional insured, they shall 
each be an additional insured to the full limits of liability required by this Contract. 

Primary Coverage: The following statement shall be included - "the coverage afforded 
under this certificate shall be primary insurance with respect to all other available 
sources, except Workers Compensation insurance. Any self-insurance or other insurance 
carried by the State of Arizona, the Arizona Board of Regents, Northern Arizona 
University, Arizona State University, the University of Arizona, their officers, or 
employees, if any, shall be excess and not contributory to the insurance provided by the 

43 



named insured. 

Waiver of Subrogation: Policy shall contain a waiver of subrogation against the State of 
Arizona, its departments, agencies, boards, commissions, Universities and its officers, 
officials, agents, and employees for losses arising from work performed by or on behalf of 
the Contractor. The waiver of subrogation applies to Commercial General Liability, 
Commercial Auto Liability, and Workers' Compensation. 

ASU specific, Waiver of Subrogation Downtown Campus: Policy shall contain a 
waiver of subrogation against the City of Phoenix, the State of Arizona, its departments, 
agencies, boards, commissions, Universities and its officers, officials, agents, and 
employees for losses arising from work performed by or on behalf of Contractor. 

Cancelation Notice: With the exception of ten (10) day notice of cancelation for non
payment of premium, any changes material to compliance with this Contract in the 
insurance policies described herein shall require thirty (30) days written notice to the 
Universities. 

In Effect: Each insurance policy required by this Contract must be in effect at or prior to 
commencement of work under this Contract and remain in e:ff ect for the duration of the 
project. Failure to maintain the insurance policies as required by this Contract, or to 
provide evidence of renewal, is a material breach of contract. 

Description of activity/property/contract at the Universities. 

ASU specific: Coverage provided by Contractor shall not be limited to the liability 
assumed under the indemnification provisions of this Contract. 

ASU specific Verification of Coverage: Contractor shall furnish ASU and City with 
certificates of insurance (ACORD form or equivalent approved by the State of Arizona) as 
required by this Contract. The certificates for each insurance policy are to be signed by a 
person authorized by that insurer to bind coverage on its behalf 

All certificates and endorsements are to be received and approved by ASU and City 
before work commences. 

All certificates required by this Contract shall be sent directly to ASU at Arizona State 
University, Purchasing and Business Services, PO Box 875212, Tempe, Arizona 85287 
and to City at City of Phoenix Downtown Development Office, 200 West Washington 
Street, 201

h Floor, Phoenix, Arizona 85003-1611. Project/contract number and project 
description shall be noted on the certificate of insurance. ASU and City reserve the right 
to require complete, certified copies of all insurance policies required by this Contract at 
anytime. 

ASU specific, Approval: Any modification or variation from the insurance requirements 
in this Contract shall be made by ASU or the City's Law Department, whose decision 
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shall be final. Such action will not require a formal contract amendment, but may be 
made by administrative action. 

28. Package Goods. Offeror shall package goods in accordance with good commercial 
practice. Each shipping container shall be clearly and permanently marked as follows: (a) 
Offeror's name and address; (b) Universities' name, address and purchase order number; 
( c) Container number and total number of containers, e.g., box 1 of 4 boxes; and ( d) The 
number of the container bearing the packing slip. Offeror shall bear cost of packaging 
unless otherwise provided. 

29. Shipment Under Reservation Prohibited. Offeror shall not be authorized to ship the 
goods under reservation and no tender of a bill of lading shall operate as a tender of the 
goods. 

30. Liens. All goods delivered and labor performed under this Contract shall be free of all 
liens and, if the Universities request, a formal release of all liens shall be delivered to the 
Universities. 

31. No Replacement of Defective Tender. Every tender of goods shall fully comply with all 
provisions of this Contract as to time of delivery, quantity, quality, and the like. If a 
tender is made which does not fully conform, this shall constitute a breach and Offeror 
shall not have the right to substitute a conforming tender. 

32. Title and Risk of Loss. The title and risk of loss of the goods shall not pass to the 
Universities until the Universities actually receive the goods at the point(s) of delivery. 
Prices shall be F.O.B. Destination. Offeror shall retain title and control of all goods until 
they are delivered, received and the Contract of coverage has been completed. All risk of 
transportation and all related charges shall be the responsibility of the Offeror. The Offeror 
shall file all claims for visible and concealed damage. The Universities shall notify the 
Offeror promptly of any damaged goods and shall assist the Offeror in arranging for 
inspection. Notice ofrejection may be made to the Offeror at any time within one month 
after delivery has been made. When supported by a written statement from the Universities, 
the Offeror shall not dispute its claims of damage. 

33. Right of Inspection. The Universities shall have the right to inspect the goods at delivery 
before accepting them. 

34. Warranties. In addition to any implied warranties, Offeror warrants that the goods 
furnished shall conform to the specifications, drawings, and descriptions listed herein, and 
to the sample or samples furnished by the Offeror, if any. In the event of a conflict 
between the specifications, drawings, and description, the specifications shall govern. 

35. Sales and Use Tax. The Offeror shall comply with and require all of his subcontractors 
to comply with all the provisions of the applicable state and sales excise tax law and 
compensation use tax law and all amendments to same. The Offeror further agrees to 
indemnify and save harmless the Universities, of and from any and all claims and 
demands made against it by virtue of the failure of the Offeror or any subcontractor to 
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comply with the provisions of any or all said laws in amendments. The Universities are 
not exempt from state sales excise tax and compensation use tax. 

36. Furnish and Install. The items in this Contract shall be provided on an Offeror furnish 
and install basis. Offeror shall have complete responsibility for the items or products until 
they are in place and working. Any special installation preparation and requirements shall 
be submitted to the Universities. All transportation and coordination arrangements shall 
be the responsibility of the Offeror. Delivery of products shall be coordinated so that 
products shall be delivered direct to the installation site. This shall minimize the risk of 
loss and/or damage and shall avoid double handling costs. 

37. Changes. Within the limits allowed by law, Offeror agrees that the Universities may 
order additional services, or make changes by altering, adding to, or deducting from the 
proposed services, the Contract sum being adjusted accordingly, and Offeror shall enter 
into a modification of the Contract to reflect said changes. 

38. Installment Payment Contract. The Universities are precluded from entering into an 
installment Contract unless such Contract can be canceled for non-allocation of funds at the 
end of any fiscal year, at no penalty to the Universities. If funds shall not be allocated for 
this Contract for periodic payment in any future annual fiscal period, following the 
Universities' formal request for funds, the Universities shall not be obligated to pay the net 
remainder of agreed to consecutive periodic payments remaining unpaid beyond the end of 
the then current fiscal year. The Universities agree to notify the Offeror of such non
allocation at the earliest possible time. No penalty shall accrue to the Universities in the 
event this provision shall be exercised. This provision shall not be construed so as to permit 
the Universities to terminate this Contract in order to acquire similar goods and/or services 
from another party. 

39. Price Adjustment. Price changes shall only be considered at the end of one Contract period 
and the beginning of another. Price change requests shall be supported by evidence of 
increased costs to the Offeror. The Universities shall not approve price increases that shall 
merely increase the gross profitability of the Offeror at the expense of the Universities. Price 
change requests shall be a factor in the Contract extension review process. The Universities 
shall determine whether the requested price increase or an alternate option shall be in the best 
interest of the Universities. 

40. Fixed Escalation Clause. Offeror shall certify a fixed maximum percentage of escalation 
of costs of goods and/or services for a period of five ( 5) years following expiration of 
warranty. Cost shall not exceed five (5) % per year or Consumer Price Index (CPI), 
whichsoever is less. 

41. Liquidated Damages. Project specific liquidated damages may be outlined and included 
at the Universities' sole discretion. The criteria for liquidated damages are to be 
determined on a project specific basis when deemed appropriate by the Universities. 
Liquidated damages shall not be intended to punish the Offeror for delay, but rather to 
compensate the Universities for losses incurred. They may be a percentage, or an actual 
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amount based upon potential damages. 

42. Invoices. Invoices covering each delivery shall be mailed to the applicable Universities' 
Accounts Payable department. All invoices shall reference the purchase order number and 
the Contract information of the Universities Procurement office related to the project will 
provided. 

43. Payment. Payment shall be subject to the provisions of Title 35 of Arizona Revised 
Statutes relating to time and manner of submission of claims. The Universities' obligation 
shall be payable only and solely from funds appropriated for the purpose of the Contract. 

44. Debarment and Suspension. Recipients shall fully comply with the requirements 
stipulated in Subpart C of 45 CFR 620, entitled Responsibilities of Participants Regarding 
Transactions". The recipient is responsible for ensuring that any lower tier covered 
transaction, as described in Subpart B of 45 CFR 620, entitled "Covered Transactions", 
includes a term or condition requiring compliance with Subpart C. The recipient also is 
responsible for further requiring the inclusion of a similar tenn or condition in any 
subsequent lower tier covered transaction. The recipient acknowledges that failing to 
disclose the information required under 45 CFR 620.335 may result in the termination of 
the award, or pursuance of other available remedies, including suspension and debarment. 
Recipients may access the Excluded Parties List System at 
https://www.sam.gov/index.html/#1. 

45. Personnel. Employees of the Offeror assigned to the project and identified by name in 
the Contract shall remain dedicated to this project. Personnel changes shall be permitted 
only with prior notification and approval of the Universities. 

46. Independent Contractor. It shall be understood that Offeror shall operate as an 
Independent Contractor, not as an employee or agent of the Universities. 

47. Service Marks and Trademarks 
For purposes of this provision, the phrase "Mark" means any trade name, trademark, 
service mark, logo, domain name, and any other distinctive brand feature owned or used 
by the Universities. Offeror agrees to comply with the Universities' trademark licensing 
programs concerning any use or proposed use by Offeror of any of Mark on goods, in 
relation to services, and in connection with advertisements or promotion of Offeror or its 
business. Except as expressly authorized in this Agreement, Offeror is not permitted to use 
any Mark without prior written approval of the Universities. Prior to any use of a Mark 
by Offeror or its affiliates or successors or assigns, Offeror will comply with Universities' 
Licensing Policy. 

48. Advertising/Publishing. Offeror shall not advertise or publish, without the Universities' 
prior consent, the fact that the Universities have entered into this Contract, except to the 
extent necessary to comply with proper request for information provided by appropriate 
statues. 
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49. Legal Workers. Pursuant to ARS §41-4401 the Universities are prohibited after 
September 30, 2008 from awarding a Contract to any Offeror who fails, or whose 
subcontractors fail, to comply with ARS § 23-214-A. Offeror warrants that it complies 
fully with all federal immigration laws and regulations that relate to its employees, that it 
shall verify, through the U.S. Department of Homeland Security's E-Verify program, the 
employment eligibility of each employee hired after December 31, 2007, and that it shall 
require its subcontractors and sub-subcontractors to provide the same warranties to the 
Offeror. 

Offeror acknowledges that a breach of this warranty by Offeror or by any subcontractor or 
sub-subcontractor under this Contract shall be deemed a material breach of this Contract, 
and is grounds for penalties, including termination of this Contract, by the Universities. 
The Universities retain the right to inspect the records of any Offeror, subcontractor and 
sub-subcontractor employee who performs work under this Contract, and to conduct 
random verification of the employment records of the Offeror and any subcontractor and 
sub-subcontractor who works on this Contract, to ensure that the Offeror and each 
subcontractor and sub-subcontractor is complying with the warranties set forth above. 
The portion of this provision dealing with the Offeror's warranty is not applicable where 
the Offeror is a governmental entity nor is the Offeror required to pass this provision 
through to subcontractors and sub-subcontractors who are governmental entities. 

50. Data Ownership. Universities will own, or retain all of rights in, all data and information 
that Universities provide to Offeror, as well as all data managed by Offeror on behalf of 
Universities, including all output, reports, analyses, and other materials relating to or 
generated by the services, even if generated by Offeror, as well as all data collected, 
extracted, or received through Universities or Offeror's use of the services or deliverables 
(collectively, the "Universities' Data"). The Universities' Data shall be considered 
Universities' confidential infonnation. Offeror shall not use, access, disclose, or license or 
provide to third parties, any Universities' data, or any materials derived therefrom, except, 
in each case, as authorized in writing by Universities. Without limiting the generality of 
the foregoing, Offeror may not use any Universities' data, whether or not aggregated or 
de-identified, for product development, marketing, profiling, benchmarking, or product 
demonstrations, without, in each case, Universities' prior written consent. 

51. Non Disclosure and Trade Secrets. Offeror may receive (or has received) from the 
Universities and otherwise be exposed to confidential and proprietary information relating 
to the Universities' business practices, strategies and technologies, Universities Data as 
well as confidential information to the Universities necessary to perform the services 
and/or provide the deliverables ( collectively, Universities' Confidential Information). The 
Universities' Confidential Information may include, but not limited to, confidential and 
proprietary information supplied to the Offeror with the legend "Universities' 
Confidential and Proprietary" or other designations of confidentiality. As between the 
Offeror and the Universities, the Universities' Confidential Information is the sole, 
exclusive, and valuable property of the Universities. Accordingly, Offeror will not 
reproduce or otherwise use any of the Universities' Confidential Information except in the 
performance of the Services or the provision of the Deliverables and will not disclose any 
of the Universities' Confidential Information in any form to any third party, either during 
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or after the Term, except with the Universities' prior written consent. Upon termination 
of the Contract, Offeror will cease using and will return to the Universities, all originals 
and all copies of the Universities Confidential Information, in all forms and media, in 
Offeror' s possession or under Offeror' s control. In addition, Offeror will not disclose or 
otherwise make available to the Universities any confidential information of the Offeror 
or received by Contractor from any third party. 

Offeror will have no obligation to maintain as confidential any Universities' Confidential 
Information ( other than Universities Data) that Offeror can show: (i) was already lawfully 
in the possession of or known by Offeror before receipt from the Universities; (ii) is or 
becomes generally known in the industry through no violation of the contract or any other 
agreement between the parties; (iii) is lawfully received by the Offeror from a third party 
without restriction on disclosure or use; (iv) is required to be disclosed by court order 
following notice to the Universities sufficient to allow the Universities to contest such 
order; or (v) is approved in writing by the Universities for release or other use by Offeror. 

52. Payment Card Industry Data Security Standard. For e-commerce business and/or 
credit card transactions, Offeror agrees to be bound by the requirements and terms of the 
Rules of all applicable Card Associations, as amended from time to time and be solely 
responsible for security and maintaining confidentiality of Card transactions processed by 
means of electronic commerce up to the point of receipt of such transactions by Bank. 

Offeror is required to be in compliance with the current or successor standard for Payment 
Card Industry Data Security Standard "PCI DSS", Payment Application Data Security 
Standard "PA DSS" for software and PIN Transaction Security "PCI PTS" for hardware 
and provide attestation of compliance annually. The technical solution must include the 
following: 

52.1. Offeror maintains their own network operating on their own dedicated 
infrastructure. Offeror's network includes a firewall that includes access control rules 
that separate Offeror's PCI network from the Universities and restricts any 
communication between Offeror's network devices and the Universities' systems. 

52.2. Offeror treats the Universities' networks as untrusted networks and encrypts all 
cardholder data traversing the Universities' networks using industry standard 
encryption algorithms. 

52.3. A system where the Universities have no ability to decrypt cardholder data. 

52.4. Devices must be Secure Reading and Exchange of Data "SRED" and PTS 3.x 
compliant. Europay, MasterCard and Visa "EMV" compliance is required by 
October 1, 2015. 

53. Weapons Policy. The Universities prohibit the use, possession, display, or storage of any 
weapon, explosive device, or fireworks on all land and buildings owned, leased, or under 
the control of the Universities or their affiliated or related entities, in all Universities' 
residential facilities (whether managed by the Universities or another entity), in all 
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Universities' vehicles and at all Universities or Universities-affiliate sponsored events and 
activities, except as provided in § 12-781 of the Arizona Revised Statutes or unless written 
permission is given by the Universities' Police Department. Notification by Offerors to 
all persons or entities who are employees, officers, subcontractors, consultants, agents, 
guests, invitees, or licensees of Offeror "Offeror Pmiies" of this policy is a condition and 
requirement of the Contract. Off eror further agrees to enforce this contractual 
requirement against all Offeror Parties. 

54. ASU specific, Information Security. All systems containing ASU Confidential 
Information, including ASU Data, must be designed, managed and operated in accordance 
with information security best practices and in compliance with all applicable federal and 
state laws, regulations and policies. In addition, systems must be managed in such a way 
that they are in compliance or are consistent with ASU's policies and standards regarding 
data usage and infonnation, including ASU's inforn1ation security requirements, as they 
may be amended from time to time, and that are set forth at the following web page: 
http://links.asu.edu/infosec contract language. 

55. ASU specific, Tobacco Free. ASU recognizes that tobacco use is a public health hazard 
and is dedicated to providing a healthy, comfortable and productive living, learning and 
working environment. Beginning Aug. 1, 2013, tobacco will be prohibited on ASU 
property, facilities, grounds, parking structures, ASU-owned or leased vehicles and 
structures owned or leased by ASU. For additional information, go to 
https://eoss.asu.edu/tobaccofree. 

56. NAU specific, Tobacco Free. NAU recognizes that tobacco use is a public health hazard 
and is dedicated to providing a healthy, comfortable and productive living, learning and 
working environment. Beginning July 1, 2016 the use of all tobacco products, including 
those not approved by the FDA for cessation is prohibited on NAU property, facilities, 
grounds, parking structures, NAU-owned vehicles and structures owned or leased by 
NAU. This includes, but is not limited to, the use of cigarettes, e-cigarettes, hookah, e
hookah, chew, dip, snuff, cigars, pipes, vaporizers, etc. For additional information, go to 
http://nau.edu/Tobacco-Free/Policv/. 

57. ASU specific, Campus Deliveries and Mall Access. Vendors and contractors should 
familiarize themselves with ASU parking, campus delivery options and loading zones. 
Not all campus buildings are directly accessible and some require contractors to unload at 
lots or loading areas that may not be directly adjacent to the delivery or work location. As 
a result vendors and contractors must then transport goods by using electric style golf 
carts, dolly or other manual device across pedestrian malls. Many campuses include 
features and pedestrian malls that may have limited access for vendor vehicles and carts. 
Walk-Only Zones prohibit access to all wheeled traffic during enforcement time and 
deliveries or work requiring vehicular or cart access may need to be arranged outside of 
the restricted hours. For details about parking permits, vendor permits, loading zones, 
mall access, and pedestrian mall restrictions, visit parking.asu.edu. For additional 
information, go to http://walk.asu.edu/. 
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58. No Boycott oflsrael. As required by ARS §§ 35-393 to 35-393.01, Offeror certifies it is 
not currently engaged in a boycott of Israel and will not engage in a boycott of Israel 
during the term of this Contract. 
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SECTIONG EVALUATION CRITERIA 

It is the Universities' intent to make an award to Offeror(s) that, in the opinion of the 
Universities, present Offers that appear to be favorable to the Universities, based upon the 
scope, availability of services, quality of services, reputation, and price offered. Each of the 
Universities will have an equal weight in scoring. The criteria for evaluation of responses 
will be based on the following point structure: 

1. Offeror' s Qualifications, Project Resources, Client References (refer to Section E.1-
E.3). 

30 Points 

2. A detailed technical Offer including, but not limited to, quality of product, clarity and 
reasonableness of proposed method of accomplishing the requirements, the ability to 
satisfy all components specified and adherence to specifications (refer to Section E.4 -
E.27). 

30 Points 

3. Exceptions to the Terms and Conditions of the RFP (refer to Section F). Offers that are 
contingent upon changes to the Universities' terms and conditions may, if the 
Universities at their sole discretion determine not to accept the alternate terms and 
conditions, be considered non-responsive. 

4. Price Proposal (refer to Section H). 

30 Points 

5. Overall responsiveness to RFP. 

10 Points 
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SECTIONH PRICING PROPOSAL 

1. Complete Attachment A : Furniture and Related Services Pricing Proposal (provided 
separately) for all product lines Offered. 

2. Provide estimated pricing for the floor plans found under Exhibit A, Typical Floor Plans: 

2.1. First Floor Plan Design services: $ 
Product cost: $ 
Delivery services: $ 
Installation services: $ 
User training services: $ 
Total cost: $ 

2.2 Second Floor Plan Design services: $ 
Product cost: $ 
Delivery services: $ 
Installation services: $ 
User training services: $ 
Total cost: $ 

2.3 Third Floor Plan Design services: $ 
Product cost: $ 
Delivery services $ 
Installation services $ 
User training services $ 
Total cost: $ 
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Attachment 2: Goodmans Price List 

SECTIONH PRICING PROPOSAL NEW FURNITURE SOLUTION 

1. Complete Attachment A : Furniture and Related Services Pricing Proposal (provided 
separately) for all product lines Offered. 

2. Provide estimated pricing for the floor plans found under Exhibit A, Typical Floor Plans: 

2.1. First Floor Plan 

2.2 Second Floor Plan 

2.3 Third Floor Plan 

Design services: 
Product cost: 
Delivery services: 
Installation services: 
User training services: 
Total cost: 

Design services: 
Product cost: 
Delivery services: 
Installation services: 
User training services: 
Total cost: 

Design services: 
Product cost: 
Delivery services 
Installation services 
User training services 
Total cost: 

$ 0.00 

$ 80,038.45_ 

$ Included in installation cost 

$ 9,855.00 

$ 0.00 

$ 89_893 45_ 

$ 3,900.00. 
$ .197 ,270.54 

$ _Jo..cludecUn installation cost 

$ 1Q 651 DD 
$ 0.00_ 
$ 211,821.54 

$ 1.040.00 
$ 86,812.95 

$ Included in installation cost 

$ 6,277 50. 
$ 0.00 

$ 94.130.45 



SECTIONH PRICING PROPOSAL USED FURNITURE SOLUTION 

1. Complete Attachment A : Furniture and Related Services Pricing Proposal (provided 
separately) for all product lines Offered. 

2. Provide estimated pricing for the floor plans found under Exhibit A, Typical Floor Plans: 

2.1. First Floor Plan 

2.2 Second Floor Plan 

2.3 Third Floor Plan 

Design services: 
Product cost: 
Delivery services: 
Installation services: 
User training services: 
Total cost: 

Design services: 
Product cost: 
Delivery services: 
Installation services: 
User training services: 
Total cost: 

Design services: 
Product cost: 
Delivery services 
Installation services 
User training services 
Total cost: 

$ 0.00 

$ 57,175.00 
$ Included in installation cost 

$ 9,855.00 

$ 0.00 

$ 67,03000 

$ 3,900.00 
$143,698.78 

$ loci! 1ded io installation cost 

$ 1D 651 DD 
$ 0.00 
$ 158,249.78 

$ 1,040.00 
$ 45,418.09 

$ Included in installation cost 

$ 6.277 50 
$ 0.00 
$ 52,735.59 



® 
VOLUME DISCOUNT MATRIX 

Manufacturer 

Herman Miller 

Accessories 

Accessories 

Accessories 

Action Office 1 & A02 Panels 

Action Office 1 & A02 Panels 

Action Office 1 & A02 Panels 

Action Office 2 Components 

Action Office 2 Components 

Action Office 2 Components 

Aeron Chairs 

Aeron Chairs 

Aeron Chairs 

Ambi Chairs 

Ambi Chairs 

Ambi Chairs 

Arrio 

Arrio 

Arrio 

Aside Seating 

Aside Seating 

Aside Seating 

Avive 

Avive 

Avive 

C-Style Overhead Storage 

C-Style Overhead Storage 

C-Style Overhead Storage 

Canvas Dock-Based 

Canvas Dock-Based 

Canvas Dock-Based 

Canvas Group Based 

Canvas Group Based 

Canvas Group Based 

Canvas Metal Storage 

Canvas Metal Storage 

Canvas Metal Storage 

Canvas Office Landscape Beam-Based 

Canvas Office Landscape Beam-Based 

Canvas Office Landscape Beam-Based 

Canvas Private Office 

Canvas Private Office 

Tiered Discount 

70.50% 

74.30% 

76.50% 

70.50% 

74.30% 

76.50% 

70.50% 

74.30% 

76.50% 

55.00% 

55.00% 

55.00% 

53.00% 

55.00% 

57.00% 

53.00% 

55.00% 

57.00% 

53.00% 

55.00% 

57.00% 

69.00% 

72.50% 

75.00% 

70.50% 

74.30% 

76.50% 

67.00% 

69.50% 

71.00% 

69.00% 

72.50% 

75.00% 

69.00% 

72.50% 

75.00% 

69.00% 

72.50% 

75.00% 

69.00% 

72.50% 

Low Range 

$0 

$400,000 

$2,000,000 

$0 

$400,000 

$2,000,000 

$0 

$400,000 

$2,000,000 

$0 

$400,000 

$2,000,000 

$0 

$400,000 

$2,000,000 

$0 

$400,000 

$2,000,000 

$0 

$400,000 

$2,000,000 

$0 

$400,000 

$2,000,000 

$0 

$400,000 

$2,000,000 

$0 

$400,000 

$2,000,000 

$0 

$400,000 

$2,000,000 

$0 

$400,000 

$2,000,000 

$0 

$400,000 

$2,000,000 

$0 

$400,000 

4. PRICING PROPOSAL 

High Range 

$400,000 

$2,000,000 

$5,000,000 

$400,000 

$2,000,000 

$5,000,000 

$400,000 

$2,000,000 

$5,000,000 

$400,000 

$2,000,000 

$5,000,000 

$400,000 

$2,000,000 

$5,000,000 

$400,000 

$2,000,000 

$5,000,000 

$400,000 

$2,000,000 

$5,000,000 

$400,000 

$2,000,000 

$5,000,000 

$400,000 

$2,000,000 

$5,000,000 

$400,000 

$2,000,000 

$5,000,000 

$400,000 

$2,000,000 

$5,000,000 

$400,000 

$2,000,000 

$5,000,000 

$400,000 

$2,000,000 

$5,000,000 

$400,000 

$2,000,000 



® 
Manufacturer 

Herman Miller 

Canvas Private Office 

Canvas Wall-Based 

Canvas Wall-Based 

Canvas Wall-Based 

Canvas Wood Storage 

Canvas Wood Storage 

Canvas Wood Storage 

Caper Chair 

Caper Chair 

Caper Chair 

Celeste Seating 

Celeste Seating 

Celeste Seating 

Celle 

Celle 

Celle 

Chadwick Modular Seating 

Chadwick Modular Seating 

Chadwick Modular Seating 

Classical Seating 

Classical Seating 

Classical Seating 

Co/Struc 

Co/Struc 

Co/Struc 

Collection 

Collection 

Collection 

Eames Molded Plastic&Wire 

Eames Molded Plastic&Wire 

Eames Molded Plastic&Wire 

Eames Aluminum Group 

Eames Aluminum Group 

Eames Aluminum Group 

Eames Shell Chair 

Eames Shell Chair 

Eames Shell Chair 

Eames Tandem Seating 

Eames Tandem Seating 

Eames Tandem Seating 

Embody 

Embody 

Embody 

Energy Distribution Systems 

Energy Distribution Systems 

Energy Distribution Systems 

Equa 2 Seating 

Tiered Discount 

75.00% 

69.00% 

72.50% 

75.00% 

69.00% 

72.50% 

75.00% 

53.00% 

55.00% 

57.00% 

46.00% 

47.00% 

48.00% 

51.00% 

53.00% 

55.00% 

46.00% 

47.00% 

48.00% 

46.00% 

47.00% 

48.00% 

51.00% 

53.00% 

54.00% 

46.00% 

47.00% 

48.00% 

46.00% 

47.00% 

48.00% 

46.00% 

47.00% 

48.00% 

46.00% 

47.00% 

48.00% 

46.00% 

47.00% 

48.00% 

49.00% 

51.00% 

53.00% 

70.50% 

74.30% 

76.50% 

59.00% 

4. PRICING PROPOSAL 

Low Range High Range 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 
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® 
Manufacturer 

Herman Miller 

Equa 2 Seating 

Equa 2 Seating 

Ergon 3 Seating 

Ergon 3 Seating 

Ergon 3 Seating 

Ethos pace 

Ethos pace 

Ethos pace 

Everywhere Tables 

Everywhere Tables 

Everywhere Tables 

Exclave Performance Gear 

Exclave Performance Gear 

Exclave Performance Gear 

Generic 

Generic 

Generic 

Healthcare Casework 

Healthcare Casework 

Healthcare Casework 

Herman Miller Tables 

Herman Miller Tables 

Herman Miller Tables 

Innovative Products 

Innovative Products 

Innovative Products 

International Collection 

International Collection 

International Collection 

Intersect Portofio 

Intersect Portofio 

Intersect Portofio 

Layout Studio 

Layout Studio 

Layout Studio 

Lighting 

Lighting 

Lighting 

Limerick Seating 

Limerick Seating 

Limerick Seating 

Locale 

Locale 

Locale 

Magis Alliance 

Magis Alliance 

Magis Alliance 

Tiered Discount 

60.00% 

61.00% 

59.00% 

60.00% 

61.00% 

69.00% 

72.50% 

75.00% 

67.00% 

69.00% 

70.00% 

57.00% 

58.00% 

59.00% 

70.50% 

74.30% 

76.50% 

47.00% 

52.00% 

54.00% 

69.00% 

72.50% 

75.00% 

40.00% 

42.00% 

43.00% 

46.00% 

47.00% 

47.00% 

53.00% 

55.00% 

57.00% 

48.00% 

50.00% 

52.00% 

70.50% 

74.30% 

76.50% 

53.00% 

55.00% 

57.00% 

51.00% 

53.50% 

57.00% 

42.70% 

44.00% 

46.20% 

4. PRICING PROPOSAL 

Low Range High Range 

$400,000 $2'.000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 144 



® 
Manufacturer 

Herman Miller 

Meridian Towers 

Meridian Towers 

Meridian Towers 

Meridian Verticals 

Meridian Verticals 

Meridian Verticals 

Meridian Desks 5000 Series 

Meridian Desks 5000 Series 

Meridian Desks 5000 Series 

Meridian Laterals 

Meridian Laterals 

Meridian Laterals 

Meridian Pedestals 

Meridian Pedestals 

Meridian Pedestals 

Meridian Storage Cases/Book Cases 

Meridian Storage Cases/Book Cases 

Meridian Storage Cases/Book Cases 

Meridian Unity Lat File 

Meridian Unity Lat File 

Meridian Unity Lat File 

Metaform Portfolio 

Metaform Portfolio 

Metaform Portfolio 

Mirra 2 

Mirra 2 

Mirra 2 

Objects 

Objects 

Objects 

Passage 

Passage 

Passage 

Prospects 

Prospects 

Prospects 

Public Office Landscape 

Public Office Landscape 

Public Office Landscape 

Q Tables 

Q Tables 

Q Tables 

Quadrant Laterals B-front 

Quadrant Laterals B-front 

Quadrant Laterals B-front 

Quadrant Laterals F-front 

Quadrant Laterals F-front 

Tiered Discount 

52.00% 

54.00% 

56.00% 

54.00% 

56.00% 

58.00% 

52.00% 

54.00% 

56.00% 

54.00% 

56.00% 

58.00% 

54.00% 

56.00% 

58.00% 

52.00% 

54.00% 

56.00% 

52.00% 

54.00% 

56.00% 

50.60% 

53.00% 

55.90% 

55.00% 

55.00% 

55.00% 

42.70% 

44.00% 

46.20% 

50.00% 

52.00% 

53.00% 

70.50% 

74.30% 

76.50% 

51.00% 

53.00% 

57.00% 

67.00% 

68.00% 

69.00% 

52.00% 

54.00% 

56.00% 

52.00% 

54.00% 

4. PRICING PROPOSAL 

Low Range High Range 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 



@ 
Manufacturer 

Herman Miller 

Quadrant Laterals F-front 

Quadrant Pedestals B-front 

Quadrant Pedestals B-front 

Quadrant Pedestals B-front 

Quadrant Pedestals F-front 

Quadrant Pedestals F-front 

Quadrant Pedestals F-front 

Renew Link 

Renew Link 

Renew Link 

Renew Tables 

Renew Tables 

Renew Tables 

Resolve 

Resolve 

Resolve 

Sayl Chairs 

Sayl Chairs 

Sayl Chairs 

Sense 

Sense 

Sense 

Setu 

Setu 

Setu 

Setu Tables 

Setu Tables 

Setu Tables 

Swoop 

Swoop 

Swoop 

Textiles 

Textiles 

Textiles 

Thrive Portfolio 

Thrive Portfolio 

Thrive Portfolio 

Thrive Portfolio - CBS 

Thrive Portfolio - CBS 

Thrive Portfolio - CBS 

Tu L Series Storage Laterals 

Tu L Series Storage Laterals 

Tu L Series Storage Laterals 

Tu L-Series Cases 

Tu L-Series Cases 

Tu L-Series Cases 

Tu L-Series Credenzas 

Tiered Discount 

56.00% 

70.50% 

74.30% 

76.50%' 

70.50% 

74.30% 

76.50% 

67.00% 

69.00% 

70.00% 

67.00% 

69.00% 

70.00% 

53.00% 

55.00% 

57.00% 

55.00% 

55.00% 

55.00% 

60.00% 

62.00% 

62.00% 

55.00% 

55.00% 

55.00% 

51.00% 

53.00% 

55.00% 

46.00% 

47.00% 

48.00% 

57.00% 

59.00% 

61.00% 

54.00% 

56.00% 

58.00% 

54.00% 

56.00% 

58.00% 

71.65% 

74.00% 

75.00% 

71.65% 

74.00% 

75.00% 

71.65% 

4. PRICING PROPOSAL 

Low Range High Range 

$2,000,000 $5'.000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 



® 
Manufacturer 

Herman Miller 

Tu L-Series Credenzas 

Tu L-Series Credenzas 

Tu L-Series Cubbies 

Tu L-Series Cubbies 

Tu L-Series Cubbies 

Tu L-Series Pedestals 

Tu L-Series Pedestals 

Tu L-Series Pedestals 

Tu L-Series Towers 

Tu L-Series Towers 

Tu L-Series Towers 

Tu Laterals 

Tu Laterals 

Tu Laterals 

Tu Pedestals 

Tu Pedestals 

Tu Pedestals 

Tu Storage 

Tu Storage 

Tu Storage 

Tu Towers 

Tu Towers 

Tu Towers 

Tiered Discount 

74.00% 

75.00% 

71.65% 

74.00% 

75.00% 

71.65% 

74.00% 

75.00% 

71.65% 

74.00% 

75.00% 

67.00% 

68.00% 

69.00% 

67.00% 

68.00% 

69.00% 

67.00% 

68.00% 

69.00% 

67.00% 

68.00% 

69.00% 

4. PRICING PROPOSAL 

Low Range High Range 

$400,000 $2;000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 

$0 $400,000 

$400,000 $2,000,000 

$2,000,000 $5,000,000 



® 4. PRICING PROPOSAL 

VOLUME DISCOUNT MATRIX 

Manufacturer Percentage Off List 

9 to 5 59.31% 

290 Signs 48.45% 

AADS 

*Datum 43.75% 

*Mantel 18.75% 

*Tennsco - Tier 1 $1-$25,000 25.00% 

*Tennsco - Tier 2 $25,001 + 37.50% 

*WPSS 31.25% 

Agati 

*Tier 1 37.50% 

*Tier 2 43.75% 

*Tier 3 46.56% 

Allermuir Senator 49.10% 

AIISeating 58.76% 

American Seating 

*Tier 1 $1- 74,999 37.50% 

*Tier 2 - $75,000+ 50.00% 

*Loose furniture 50.00% 

AMQ Solutions 76.80% 

AndreuWorld 

*Tier 1 $1-$49,999 43.75% 

*Tier 2 $50,000+ 50.00% 

Appenx 

*Tier 1- $1-39,999 50.00% 

*Tier 2 - $40,000+ 62.50% 

Arcadia 52.10% 

Arconas 43.75% 

Arper 37.50% 

Aurora 43.75% 

Berea 60.82% 

Bargo 

*Tier 1- $1-$49,999 55.92% 

*Tier 2 $50,001- $99,999 58.76% 

*Tier 3 - $100,000+ 60.82% 

Borroughs 37.50% 

BuzziSpace 37.50% 

C&A 49.37% 
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® 4. PRICING PROPOSAL 

Manufacturer Percenta~e Off List 

Cabot Wrenn 47.10% 

Carvart 53.60% 

CF Group 

*Falcon 49.70% 

*Thonet 49.70% 

Claridge 50.00% 

Clarus 49.37% 

Coriander 58.76% 

Creative Wood 48.45% 

Cumberland 43.75% 

Dauphin 50.00% 

David Edward 43.75% 

Desk Makers 

*Tier 1 $1-50,000 50.10% 

*Tier 2 -50,001 + 52.60% 

DIRTI GSA Match 

Diversified Woodcrafts 67.52% 

DWR 

*Davey Lighting 12.50% 

*Bead Light 12.50% 

*Carl Hansen 12.50% 

*Casa la 37.50% 

*Case 15.00% 

*Emeco 12.50% 

*Frag 15.00% 

*Fritz Hansen 12.50% 

*Gubi 16.25% 

*Kartell 6.25% 

*KFF 15.00% 

*Knoll 3.53% 

*Loll 12.50% 

*Moller 15.00% 

*Muuto 12.50% 

*Nelson Lamps 6.25% 

*Original BTC 12.50% 

*Pablo 15.00% 

*Softline 16.25% 

*Stellar Works 16.25% 

*Stua 16.25% 

*Tacchini 16.25% 

*Tolix 15.00% 

*Ton 15.00% 

*Verpan 12.50% 

*Albert 22.50% 
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® 4. PRICING PROPOSAL 

Manufacturer Percentage Off List 

*Atlas 22.50% 

*Bacco 22.50% 

*Bantam 22.50% 

*Camber 22.50% 

*Como 22.50% 

*Flight 22.50% 

*Goodland 22.50% 

*Helix 22.50% 

*Jens 18.75% 

*Line 22.50% 

*Milo Baughman 22.50% 

*Morrison 22.50% 

*Raleigh 18.75% 

*Reid 22.50% 

*Risom Rocker 18.75% 

*Rubik 22.50% 

*Theatre 22.50% 

*Ven 22.50% 

Eagle One 25.00% 

Egan Visual 49.60% 

Eisys Inc 53.60% 

Eko Seating 43.75% 

Electri-Cable Net +15% 

Encore 56.10% 

Enwork 

*Tier 1- $1-99.900 66.70% 

*Tier 2 - $100,000+ 70.30% 

ERG International 50.10% 

Ergo Centric 60.82% 

Ergo Genesis 53.75% 

ESI 

*Ergo Accessories & Lighting 55.46% 

*Table Bases 52.50% 

Exemplis 

*Sit-On-It 54.50% 

*ldeon 52.50% 

Fire king 

*1-5 units 57.10% 

*6-9 units 58.10% 

Fluid Concepts 50.00% 

Fulbright 43.75% 

Gebesa 

*Casegoods 66.25.% 

*Seating 62.50% 

150 



® 4. PRICING PROPOSAL 

Manufacturer Percentage Off List 

*Systems - Tier 1 $1-$50,000 62.50% 

*Systems - Tier 2 $50,001 - $300,000 68.12% 

*Systems Tier 3 $300,001 + 70.75% 

Geiger 

*Tier 1 $1-100,000 46.00% 

*Tier 2 100,001 + 47.00% 

Ghent 43.75% 

Global Total Office 

*Tier 1 $1-$16,500 52.91% 

*Tier 2 $16,501 + 58.15% 

Gordon International 43.75% 

Grand Rapids Chair 43.75% 

Gressco 43.75% 

Grosfillex 49.37% 

Group Lacasse 

*Lacasse 56.65% 

*United Chair 56.70% 

*Aro Id 56.70% 

*Nvision 67.05% 

*Neocase 47.05% 

Hat Contract 62.88% 

HBF 46.60% 

High Point 54.00% 

Hightower 37.50% 

iDesk 58.76% 

Indiana 60.56% 

lntegra 48.10% 

lntensa 43.75% 

Izzy+ 

*Izzy 46.87% 

*Harter 46.87% 

* Fixtures 46.87% 

*Hag 46.87% 

*ABCO 52.18% 

Jasper Group 58.76% 

JRB Studio/Baker 

*Animate Tier 1- $1-$200,000 63.12% 

* Animate Tier 2 - $200,001 + 67.50% 

*Move-It Tier 1- $1-$200,000 63.75% 

*Move-It Tier 2 - $200,000+ 66.25% 

Keilhauer 49.10% 

Kl 43.75% 

Koncept Lighting 50.10% 

Krug 50.10% 
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® 4. PRICING PROPOSAL 

Manufacturer Percentage Off List 

*Healthcare 50.10% 

Landscape Forms 1.00% 

La Z Boy 55.00% 

Lencore Net +15% 

Lesro 58.76% 

Light Corp 

*Tier 1 $1-$10,000 52.50% 

*Tier 2 $10,001 + 56.25% 

Luna Textiles Net +15% 

Magnuson Group 43.70% 

Martin Brattrud 48.10% 

Mayline 55.60% 

MCustom 46.10% 

Mercatus - Symbiote 5.88% 

National 54.47% 

Nemschoff 47.12% 

Neutral Posture 

*Seating 52.50% 

*Workplace Accessories 50.00% 

Nevers 43.75% 

Nevins 50.10% 

Norix 43.75% 

Nova 43.75% 

Nucraft 48.10% 

OCI Sitwell 67.52% 

OFS Brands 

*OFS 53.10% 

*First Office 53.10% 

*High mark 53.10% 

*Lowenstein 47.10% 

*Carolina 47.60% 

Paoli 62.88% 

Peter Pepper 43.75% 

PS Furniture 50.00% 

Request Manufacturing Net +25% 

Rouillard 58.76% 

Safco 37.50% 

Sauder 46.56% 

Savoy 48.45% 

Sedia 52.50% 

Sitmatic - Fixed Tables and Chairs 52.50% 

Skyline Design Net +15% 

Source International 43.75% 

Spec 49.37% 
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® 4. PRICING PROPOSAL 

Manufacturer Percentage Off List 

Special T 50.00% 

St Timothy 50.00% 

Stylex 47.60% 

Symmetry Office 50.00% 

Tenjam 48.45% 

Three H 60.82% 

Trinity 49.70% 

Via 52.50% 

Vitra 46.56% 

Waddell 43.75% 

West Coast 48.10% 
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® 4. PRICING PROPOSAL 

Attachment A: Furniture and Related Services Pricing Proposal 
Offeror Name: Goo~Interior Structures·, , • , .·'' 

Offeror Address: 1400 E. Ii:uiiari qchool Road; Phoenix, AZ 8501'1 ··. 

' ·. 

Contact representative phone number and e-mail address: Cilldy Esparza~ @2~512-0537 cesparza.11llgoo~.info , ,· 

Instnictions: Complete the yellow cells. Provide the name of the manufacturer and the associated discounts based on the product types listed below. 
Increase the amount of lines as needed for additional manufacturer's. Before submitting the completed Excel form, it is recommended that the document be 
saved into PDF format. 

1. Product Type Partner Companies 
Systems Furniture (panels and work surfaces) Manufacturer 1 

Manufacturer 2 

Office Storage (lateral, vertical, wardrobes) Manufacturer 1 

Manufacturer 2 

Manufacturer 3 

Manufacturer 4 

Manufacturer 5 

Manufacturer 6 

Manufacturer 7 
Manufacturer 8 

Manufacturer 9 

Manufacturer 10 

Manufacturer 11 

Manufacturer 12 
Manufacturer 13 
Manufacturer 14 
Manufacturer 15 
Manufacturer 16 

Industrial Shelving & misc. storage cabinets Manufacturer 1 

·. 

·. 

Manufacturer Name· Percent off List Price 
Herinari Miller-A.02 ' 70.50% · . 

. Herman Miller Canvas Dock Based ·, 67.00% 
Herµta11Miller Canvas Group Based ·. ' 69.00% 

Iiennart Miller Canvas Landscape I 69.00% ··. 
·. Herman MillerLocale , ' I , ... ·.·. 51;0()% 

Herman Miller Layout Studio , ·. , 
Herman Miller Metaform 

·, · : . Herinan Miler Public , 
Herman Miller Resolve 

\. Gebesa.. '.. ,··· ,' 

·.' ' .. 
··.· ' · .. 

. , .. Herman Miller Canyru,'Metal •. ': ·. 

Herman Miller.Canvas Wood· ' 

Herm.anMiller Meridian Towei:s 
Heill).ariMiller Meridian Laterals, , 
HermanMiller Meridian Pedestals··. 

Herman MiJler Storage Cases 
Herman.Miller Quacirant Laterals 

' .. 

. 

. ' 

'· 
.· 

48.00% ', 
,·50.150% 

' 

·. , 51.00% 

53.00%' 
62.50% . · 

· . 

···,' ,· 

69.00% ' 
69;00% · .. 

' 54.00% ,· ·.·, 

52.00% 
54.00% .• 
54.00% .. · '.·. ,,· 
52.00% .··.. ·.· 
52.00% ' .•.. 

.•.... · .. Herman Miller Quadrant Pedestals 70.50%: , , .. ·.·. , 
Herman Miller L series Tu Storage Laterals ··· 71.65% .· 

, HeriilllliMiller,Tu µiterals ' 
. HermanMillerTuLSeriesCrederu:as '. 

.·'' 

•HermanMillerTuLSeries Cubbies .. 
Herman Miller T11 L Series Pe.destals ' 
Herman¥iller .Tu L Series. TQwers 

• • ·. HennariMiller Tu Pedestals 
Heprian Miller Tu Storage 

' HennanMillerTuJowers ,.· 

·. 

······' 

Creative Wood ..... ·> ,,. ·. , .. 
:i David Edward .·., , ·, .. ·· 

·. 

. · 

' 

Cebesa, 
Global 

ThreeH· 
,iDesk 

hldiana ·•· 
·. 

··... Jaspe(GfQup 

.'. , . 

. 
' 

'. 

•·•· MCusfum 
. ', ',,· 

.. 

' 

,. 
National ' ·. . ., 

.. 
''OFS' •··.· ··. 

.. , /Paoli .. 

Request Manufactiiiirig .. . ·. 
.· ·' 'Safe()',, ··· .. ·:;·.·· ... :. ;,. . 

' : ·: .· ·,. . ,: ·· ... ·· .. '.·· 

' AADS -Temisco ' 

AADS -Monte! •.... ··. 

' AADS- Datum : .' 

67.00% .· .. · .. 

71.155%····. ,·· 

< .. 7U5% 
.. ·· 71.65% 

, . 71.65% ... 
67.00% 
67.00% 

·. 67.00% .. 

48.45% .· ' 
·' ··, .43.75% 

•' .66.25% 
, . 

52.91%, , 
6(J:82% ,, , 

58.76% , 
,. 

'16.87% 
··. 58.76% , ·.··.··· 

. 46:10% 
.54.47% 
S3.10,%< ' 

62.88% ·' 
,, Net+25%·'.· 

.·. 37.50% .· 
,' ··,· .. · ·., 

.. 18.75%. . 

' 4'.t75% .. · 

•••see "Volume Discount Matrix" for tiered discounting••• 
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® 4. PRICING PROPOSAL 

' '!\ADS- WestemPacific Storage · " 31.25% ' 
Manufacturer 2 ·,. ' ''' Aurora 43.'i'5% ' ' ·.· 

Manufacturer 3 
' ,, 

, .· Borroughs ' .. , 37.50% ., 

Manufacturer 4 ·.'. Fireking ,· . 57.10% ... 
' .· 

Manufacturer 5 · , ., Global ',. •. , 52.91%, .. ' · .. .·' ... 
' 

Manufacturer 6 ·• ... .KI . .... '' 
., 

43.75% ' ' 
Manufacturer 7 

. ':lvfayline ... ·•:; 55.60% ,, 
' 

: ·. .. 

Manufacturer 8 ,. ·. Sako '•· .. '· ..':, 37.5P% 
1. .: :· ' ' : ·• .. , . .. · .. 

·.·· .· ...... , : 

Task/Desk Chair - 24 hour use Manufacturer 1 Henrian Miller Aeron '' ···.55:00% . 

,;' Henrian.Miller Celle 
.... , \ ,· ,Sl:00% , , ·, ·.· : .. 

, Herman Miller Einl:iody 
... ·' i 49.00% 

··.·· ' Herman lv1iller :Equa 2 .. ,· ·'. 59.00% . 

HeimanMillerErgon3 •. ,• 59.00% 

'! ' Herinan.Miller Mirra 2 , .. ' 55.00% ,, 
' 

,. , ... · Herj.nan:Miller Say! 55.0p% ' 
Manufacturer 2 

.. .9 .to5 .· ' ' 59.31% .' ·. ·' 
Manufacturer 3 ... •. Ei:goCentrii: .. '·· : 60.82% , .. , 

Manufacturer 4 ErgoGenesls. 
.. ·,' 53.75% I ' . 

Manufacturer 5 .··· Neutral.Posture··. •., .. 5250% 
Manufacturer 6 ., ; 

' 
: ' ··via /. 52.50% .:·. ,. 

.· •, ' 
·.·· ':,'.·', .· 

Executive Task/Desk Chair Manufacturer 1 Heiman Miller Eames Aluminum Group ... · ···: .. 46;00% 
Manufacturer 2 ''· · Arcadia ,. :::, 52.10% . 

Manufacturer 3 ·'' •·. Arper .. · .. ·, 
·• .·, 37.50% ' .. 

Manufacturer 4 . Cabc:it Wrerin 47.10% · .. 

Manufacturer 5 ' ' .··Dauphin. ·, .· 
' 50.00% 

Manufacturer 6 David Edward· ·, 
1 43.75% . 

Manufacturer 7 Geiger . ' 

·. ; '46.00% ,. ·. 

Manufacturer 8 Gordon International · 43.75% ,'•, 

Manufacturer 9 >>HBF. ·. ,,, ·. ·, .'· 46.60% 

Manufacturer 10 Jasper Group 
,. 58.76%. .. 

., 

Manufacturer 11 Knig ·, ,';0.10% 
Manufacturer 12 ·, 

1 La'~Z-Boy . 55.00% 
.. ·.· 

' 
Manufacturer 13 · National ·.·. 54.47% 
Manufacturer 14 Neutral Posture ' 

.· ' 5250% ' · .. : .·.' ,· 

Manufacturer 15 ' OFS ,!' 
' ,· ,,' '' 53.10% ' ... .· ' 

Manufacturer 16 ', . Paoli ; I ••. ,'·.· 62.88% ' 

Manufacturer 17 
' 

.Rouillard ,, ',, 58.76% ,' 
Manufacturer 18 ·.· ·i StTimothy ' 

: 50.00% ... 
,' : 

Manufacturer 19 '•,• Styleic ·.··.···.·· · .··. ·. 47.60% ' ·. ,.,• ' 

Manufacturer 20 '' .·· '''' Via··' ' .. ·,. 52:50% ..· , .. ·, ··· .. ,, 
... ' 

,, ' ' ····, ·, 

'·' .· 

Mid-Range Task Chairs Manufacturer 1 ·· .. ·.: 'i Heimanlv1ille:i.Celle ·. ' .·. 51:00% .. 

<. Herman MillerSayl · :. . ·. 55.00% ·., . 

Manufacturer 2 ' 
' ·. 9to5 ' 

' 
.· , .. ' ' 59:31% ...... 

' 

Manufacturer 3 .. ·.· ' A11Seatirig i' 
··. ··. 58.76% 

''' 

Manufacturer 4 Encore ., ' 56.10% ' ' ' 

Manufacturer 5 ·.· Exemplis;'Sit-On~It ·, ,··.' ' 
', 54.50% '' .·:· ·,··. 

Manufacture 6 ''' ,· ' Gebesa·., ' 62.50% ,, ' ' .·. 

Manufacturer 7 
' ·. ,' Global 

.. '' 

.. 52.91% · . 
' ' ' '' ,, :.,', '' '', 

Manufacturer 8 . , .. , HighMark' ·, .· .. :·: ···: . ,,. 

53.10%. .· 
·, ·'· 

Manufacturer 9 <KI 
' 

43,7"5% 
.. · 

' ' ' 
·. 

Manufacturer 10 ·•. .· ··. Mayline , '', 

' 55.60% . . 

Manufacturer 11 '' 
' 

Via' ,·· ' , 52.50% ' .. ' · .. 
'' .·· ,· ' 

,,, ·: ... .········ 
,,; 

Upholstered Side Chairs Manufacturer 1 Herman Miller Aside Chairs .. . · 53.00% ,•.: 

Heiman Miller Celeste 46.00% ' ''' 

·· Herinari.Miller Chadwick ,. 46.00% 
' ' 

•••see "Volume Discount Matrix" for tiered discounting••• 
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® 4. PRICING PROPOSAL 

Herman Miller Internatioruil, C()Jlection · · .. ' 46:00% 
Herman Miller Swo'op ,, ,, ' , 46.00% '' 

Manufacturer 2 ' ••· :' 9to5 '' ', 
, I ' 59.31% ·:::<: ' '' 

Manufacturer 3 ' ,· :Allseating .·· ' 
'', 

SB.76% ', 
', 

' ' 

Manufacturer 4 ., ,', ' .l\,rper 
,· ···•·· ·.' ', 

,: ,' 

' 37;50% .... ,·., ,' 

Manufacturer 5 
' 

' Borgo .... 55.92%< 
' 

,. ·,' 

' 

Manufacturer 6 Cabot Wrenn<••· ' 

,.·' 

47:10% ·.·• ',·, 

Manufacturer 7 CF Group C'Falcon ,' ; 49.70%,: 
Manufacturer 8 .,.· ,Eru:ore .. 

'' 

' 56.10% 
Manufacturer 9 Exemplis ~Sit~On-It .... 54.50% 
Manufacturer 10 < Fiisfbffice ... ·· ,,· 53.1d%. ' 
Manufacturer 11 Global · ... ' .•·, ;52,91% 

' ' ,, 

Manufacturer 12 Gordon:lnterriational ''' ' 
' , ·, 43:75.% ,,' 

Manufacturer 13 '' Grand Rapid,s Chair ',' ' 43:75% 
Manufacturer 14 •, (:;ressco , ., 

' ' ,> <~.75%· ,,.· ,,' 

'' 
Manufacturer 15 Hightower, ': ' ' 

' ,·,,·· 37.50% ','' 

.' ' 
Manufacturer 16 ' ' iDesk , .. 58.76% 
Manufacturer 17 ' '' Indiana 60.56% 

,. 

' ', 

Manufacturer 18 ' ···' ',' Izzy.,·'''' .,· ' ' 46.87% 
Manufacturer 19 ·, Keilhai.ter '. '49:10% 

' ' ''' ' 

Manufacturer 20 KI ,, ' 43,75% ', ,. 

Manufacturer 21 Krug ' 
,,' 

50.10% ' .'·, 

Manufacturer 22 
'' ' 

La"Z-Boy ', ' 
55.00% 

Manufacturer 23 ·National.· ', 54;47.% .··.· 

Manufacturer 24 , .. , Nemschoff 1-· ··:: ·. 47.12% 
Manufacturer 25 OFS ,' ·' ' 53.10% ., ', 

Manufacturer 26 ,, Savoy , , ', 48;45% '. ,,· ', 

Manufacturer 27 Source International ,·.· ' ' 43,75% ,., 

Manufacturer 28 Spec '. ,'· 49.37% 
Manufacturer 29 Stylex' ··.•.· . •.· .. ~-l'i0% 

,, 

Manufacturer 30 Trinity '··,. ,',,· .. 49,'i'.0% 
Manufacturer 31 Via .. · .. · 

' ' 
', 

52.150% .. 
Manufacturer 32 Vitra ' 46.156% '· 

,•' 

,' 
'' ,,. . " ' ,', ,' ' 

Non-Upholstered Side/Breakroom Chairs Manufacturer 1 Herman.Mill.er Caper ' " 53.00% 
' 

,',,' 

Herman Miller Limerick .. , .. , S!3:Qd% .·. 

Manufacturer 2 ' ' 
9,to5 

•, 

' 59.31% ,'·.' 
' ., ' ' 

Manufacturer 3 ,, ' All Seating .. ,.·, ... .· .. · 58.76% .··, ,., 

Manufacturer 4 ' ' CF Group:. Falcon ', < ,' 49.70%. ,,·,, ···.· , 
Manufacturer 5 

.,, 
ERG '. ' 50.10% .. 

Manufacturer 6 · Exernplis ~ S.it-On-U '' '' ' 54:50% ·.·, '. 

Manufacturer 7 ''' 
. · .. ,· ,·· Global . •' ' . 52.91% 

Manufacturer 8 ' ' Gordon I:irterriational '' •• 43.75% ',, 

Manufacturer 9 
· .. · 

' , ·.· Izzy ~Hag 4(i;8,'% ,' 

Manufacturer 10 ' 

' 
,· 

' ' Kl ,' .. ·· 43.75%.', 
Manufacturer 11 '' ' Savciy ' .. , '·" .·.· 48.45% ,' 

' ' 

Manufacturer 12 ·. Spec ·.•: . . ·. ', 
'. 

' '19:37% .··,, 

Manufacturer 13 Stylex '', , 47.60% '' 

' ,, ,, .;: ''' '" 
' 

,, ,,. ,. 

Executive Upholstered wood frame Guest Chairs Manufacturer 1 ', Andreu World ·, 

'' .i.43.75%, , ',, 
',' ', 

Manufacturer 2 ,' Arper ' 37.50% . ''' 
Manufacturer 3 ',,' ' C&A Furniture ' .. ,' 49.37% ,' ' ' ' 

Manufacturer 4 ' Cabot Wrenn ', 47.10% ··· .. , " 
.. , 

Manufacturer 5 ·.·. ' 

David Edward ,i 43.75% • ' 
' 

Manufacturer 6 ' ., ·' ·. DeskMakers ,' 50.10% ', 
,' '' 

Manufacturer 7 
• 

Oesigri Within Reachc Muuto ~ '' 12:50% : 
' 

.· .. ,.'. · DesignWithiri:Rea.ch-JellS ' 

18:75% 

I DesignWithiriR.each~.Risom .·, ... 18.75% ·· .. 

Manufacturer 8 ·• Geiger .. ,. ·.,. ' 
'' 

46.00% 

***See "Volume Discount Matrix" for tiered discounting*** 
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® 
Manufacturer 9 
Manufacturer 10 
Manufacturer 11 

Manufacturer 12 
Manufacturer 13 

Manufacturer 14 
Manufacturer 15 
Manufacturer 16 
Manufacturer 17 
Manufacturer 18 

Task Stools Manufacturer 1 

Manufacturer 2 

Manufacturer 3 

Manufacturer 4 

Manufacturer 5 

Manufacturer 6 

Manufacturer 7 

Manufacturer 8 

Manufacturer 9 

Casual/ cafe Stools Manufacturer 1 

Manufacturer 2 

Manufacturer 3 

Manufacturer 4 

Manufacturer 5 

Manufacturer 6 

Manufacturer 7 

Manufacturer 8 

Manufacturer 9 

Manufacturer 10 

Manufacturer 11 

Manufacturer 12 
Manufacturer 13 
Manufacturer 14 
Manufacturer 15 
Manufacturer 16 
Manufacturer 17 
Manufacturer 18 
Manufacturer 19 
Manufacturer 20 
Manufacturer 21 

Classroom Seating Manufacturer 1 
Manufacturer 2 
Manufacturer 3 
Manufacturer 4 
Manufacturer 5 

4. PRICING PROPOSAL 

',' '·, HBF .· : 
I• 46.60% ,. 

Indiana . •· · 
' 

. ' '' 
60.56% ', 

Krug ' 
,. 

,' 
., , .. 

' ', ·, <5D.10% 
,' '' ,' 

La,Z-Boy' . '' 
'' 

'·' , .. 55.00% 
' 

· .. : ': MaftinBrandrud ,, ... ·.,. •. 4ll.10%. 
,.,.·· Natiorµil. : 

,,, 
... 

' 
' 54:47% ' . ·'. •OFS ·•: .·· .. , '',' ,' 53.10% 

: ,:: > Paoli 
,, 

' 

,· '''' 

.·,. 62.88% 
' 

StTin19thy . ·. 
,,' 50.00% .,.· 

,, Trinity 
' 

<' 49.70% 
,'''' '' \:':•:: ', 

' · .. 

, ... , ·. HermariMiller Aeron .... , 
' 

55.00% 
, : Her:manMillerCelle .. , .. ,' 51.00% 

" 

HenruinfylillerEmbody' ·.· .,., :·.· 49.00% 
', Hei:manfy[ill,e!Equa2 ··,. .,, I , ,59.00% , 

.· Hernufu:M/llerEi:gcin3 .... ,·· '', '' 59.00% ,,, 

··, ·. HermanMillerMiira2:.· .····.·.·••··. 
55.00% '. ', ,· 

HermanMillerSayl ·.,. 
,,·': 9to5 ,,' ,' , '59.31% . / 

-· ••• ••· .,:· ._1 A11Seating ' 
': ,, 58:76% ,·,',' 

' 
ErgoCentric . . ', ,', ;60:82% · .. · .,. 

.· .' .. ·.· Ei:goGenesis ··· .. 
,, '53.75%, ', 

54.50% 
' 

,., 
:· 

' , , Exeriiplis ~ Sit-bn~It 
.· ·.··. ·• ... Global , .. 

•· : 52.91% 
., .. ,. 

' 52.50% ·• Neutral Posture 
.·,,.:Via, ' 52.50% 

' 

,' ' ,' ,,·, '' ,.·· ' ' ' ' ' ' .. ·· 
.. Herinan Miller Magis 

Herman Miller Eames Elhell Chair 
·. '· ' ··. Allenitrir, 

••·· · .. ·:·.· . Andreu World, , ' 
.. : .. ··. Cabot'Wrenn ,' 

,.. .· CF Group.,Falcort' 

·· ·, DesignWithinReach-Emeco 
DesigriWitllin.Reach - Fritz Hansen 

.. · Pesign Within Reach, Kartell 
DesignWithin Reach:cTollic .. 

DesignWithinReach'c Bacco .·· 

' Encore Seating , ., · .. ' ,, 

' · ... , , . ERG '' 

,' 

: '. 
' ' 

' ' 

' 

.·, ... · 

Gordon International 
,, ' ', 

', Grand Rapids .Chair, ', ,,' ''' 

·• ,Group Lacasse ~United Chair ... ', 

.. · Izzy-Harter ··· · ,,, ... 
,,· 

'•.• 

' 
· · Martin Brandmd ,, 

,, .· Savoy , '',' 

Source. International · '·,., 
'·' Spec ' ·. ·.·.· " 

', 
' .. ,• Stylex :,·•, ' I' .. ::··: .. ,··, ' 

.,·:·· ;r , Vitra ' ·' ;' ' ' 

', ., 
.WestCoast ,' ·::. : .. ---- · . . 

' ·;.···· 
'' 

., . ' 

·, ', 

. ··. HenrianMfilerCaper ., ' 

.· .·. Herinan Miller Setu ,' 

·, ',. All Seating ' ' ' ' 

·,' ,' ·· Borgo ', 

' 

CF Group- Falcon 
,., 

', 

42.70% 
46.00% 
49.10% 
43,75% . '''' 
47.10% ,' 

49.70%, 
12.50% 
12.50% · .. 

6.25% 
15.00% 
22.50% 
56:10% ' 

50.10% 
43.75% ' 

43.75% ,, ' 

49.37% ' 

56.70% 
46:87% ,' 

43.75% . ·,. 

48.10% 
48.45% '' 

'43.75% ,, 

,49.37% '' 
47.60% 
46.56% ;,. ' 

48.10% 

' 

53.00% ,,' 

55.00% 
58.76%' : 
55.92% ' 
49.70% ,' 

' 

·' 
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® 4. PRICING PROPOSAL 

Manufacturer 6 ' ,ERG , 50.10% . • ' 
Manufacturer 7 ' ,' Globiil !,- 52.91% ',, -·· ,,, 

Manufacturer 8 ,·· .. > Gia.nd Rapids Chair ,' .... ',, 43.75% ,::.,:, 
' 

Manufacturer 9 '' 

,, 
Gressco•·· .. . 

43:75% ,. 
' . , . <. 

Manufacturer 10 · .. · GrbupLacasse.-Ui:rited Chair ····• 1,,. ... · 56.70% :· 

Manufacturer 11 ·• ·. . Izzy'' . ·.:··,:·· ' .. '.16,87% .. 

Manufacturer 12 . 
'' . KI :'.' . 

.. 
43.75% ' 

Manufacturer 13 ,. ' . · Loewenstein ·,' : . . ·. , 47.10% 
... 

Manufacturer 14 ' . Natkmal 
.. 

. ·. ,. ·::54:47% . .. 
;·.· 

Manufacturer 15 ' PS Furniture .· : 50.00% . ·.' 

Manufacturer 16 :'. ·; . T ' '' Sedia' ,, :,: 52.50% . 

Manufacturer 17 
... 

·.· Spej:; ' 49.37% -.:-:.\ -·: .. ' .· . ,; 

'· . . ·.·.· 
', ·. : .·.· ·. .· · .. . ......... · •. 

Wood Executive Conference Tables Manufacturer 1 .· 
.·· Herman Millet Eames 69.00% 

Manufacturer 2 . ··. . .Agati .:· ' . ·.· ' : 37.50% .· •:. :, 

Manufacturer 3 Andreu World ' ... 
43.75.% :. .·. 

Manufacturer 4 C&AFurnitiue · 
,. 

49.37% 
Manufacturer 5 ': .: Coriander .• •• ' 58.76% '. 

Manufacturer 6 
.. .· Creative Wood 48;45%: .. 
. : ' · . .. 

Manufacturer 7 .. · 
1 i .Cirinberland ' : 43.75% 

.· . 
' 

Manufacturer 8 '. .David Edward 43:75% .·, ' ,. 

Manufacturer 9 ', 
... ' DeskMakers . , ·.·· 50.10% : 

Manufacturer 10 '·. ·. Flllbright ··, .. . . 43:75% 
Manufacturer 11 . · •. ··Geiger. . . . . 46.00%, ,,. 

Manufacturer 12 '. ·, HBF, ' 46.60% ·: .· .·. 

Manufacturer 13 : .. Indiana. .. •···. 60.56% . 
Manufacturer 14 . ' .. Krug .:, .50.10% ,· '. 

Manufacturer 15 . · ·. MCustorn . . 46.10% . 
Manufacturer 16 ' .: .. ·· ,NuCraft ·'. 48.10% ·.· 

.· .· .. : 

Manufacturer 17 ·. '···. ,OFS ·. 53.10% · .. ·.· .. 

Manufacturer 18 ·'· ' : ,: 'Pifoli :• ·. ·.· ,·,.· 62.88% 

Manufacturer 19 
· .. 

ThreeH : . .. 60.82% .. 

Manufacturer 20 ·,· . · • Tririity .... 
.. 49.70%'· 

' ... ·.,.· ·:·· .. ': .. .· .. :, , .. , . .. '. 

Plastic Laminate Conference Tables Manufacturer 1 ,·Herman :Miller.Everywhere Table 67,00% 
.· Herman Miller Eames Tables 

.. 
,69:00% 

Manufacturer 2 ' ,· ', AMQSolutions .. ·' ' 76.80% 
Manufacturer 3 .. ·., Berco ' .. , :· . 60,82% 

··· . Manufacturer 4 CF Group -'Thonet. ·. •· 49.70%. ·'. ·.·.· 
.. .. 

Manufacturer 5 ·. Eriwork ''.' :'. ' ' ,, 66.70% . .. 

Manufacturer 6 ,•, First Office '. 53.10% ·. 

Manufacturer 7 ... Ge:besa .. ·· 66:25% : 

Manufacturer 8 .. ' 'Global· . ,,· 52.91 % .· 

Manufacturer 9 
.. 

Group Lacasse 56.65% ', 

··. ' . 

Manufacturer 10 .... · ·. Eiightower .· 
: : 37.50% ' . 

Manufacturer 11 ', .. , .)Desk: \ .'. .... ,'. 58.76% 
Manufacturer 12 ; .. 

Iziy:,ABCO .' 52.18% ·'· 
Manufacturer 13 ,' Ma.yline : : ·. . 55.60% 
Manufacturer 14 , Natlonal. ' •· .. ' .:·· . 54,47% :, 

Manufacturer 15 ' •Neireril ' .. '· .. 43:75%. ·.· ' 
Manufacturer 16 .',. Norix : .. ·:. 

·. I ... 43.75%, ' ;' ... 

Manufacturer 17 : Rouillald ·,· 
' ,, 58.76% .. ·: 

Manufacturer 18 .: ' 
. 

'.·'. .. Spec ·. ' ' 49.37%. 
•, 

I •• 

Manufacturer 19 SpecialT 
.. 

·· ... ,50.00% .. ' 
': ·' ··' 

Manufacturer 20 West:Coast . 
•• 

·., 48.10%. ,· ... , 
' 

. . , .. '·:. ., 
School and Training Tables Manufacturer 1 · .. Herman:MilletEveryw:here Tables, ,'. 67.00% ' 

Manufacturer 2 . AMQ Solutions : : 76.80% , 
Manufacturer 3 Berc:o· 60.82% 
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® 4. PRICING PROPOSAL 

Manufacturer 4 -' CF Group - Falcon 49;70% 
Manufacturer 5 Diversified Woodcraft - __ -- ' 

Manufacturer 6 '. --- - Etiw:ork ,_ -- -- , ! :•- -' •..' 66.70% 
Manufacturer 7 -- -- ; _\ ERG -- -• -- - - 50.10% •--. 

--

Manufacturer 8 __ .. --_: ___ _ _ _ ErgoCentric - 60.82% .----

Manufacturer 9 ' _,_ FirstOffice 53;10% _. ----
- -· --Manufacturer 10 -- _- Global 

Manufacturer 11 -•· -__ Gressi:o - : 43.75% 
Manufacturer 12 -- HAT.Contract _ ._ -- 62:88% 

46.87% Manufacturer 13 --
- Izzy -Fixtures 

-- -, 

Manufacturer 14 ---- -- ---- -Jasper Group < 58.76%,' ---

Manufacturer 15 JRB.Studfo/IlakeraMove-It ------, ' ' 63,75% -, 

Manufacturer 16 

Manufacturer 17 ------ ' -•·--·- '- 54'.47% National _-_: : 

Manufacturer 18 Neve rs -' -•- "--' 
--

- -, _50.10% .- __ --_,-__ ---- ~evirts --Manufacturer 19 

Manufacturer 20 Nova -- _--.-__ 43.75% 

PS Furniture --_--Manufacturer 21 50.00% 
Manufacturer 22 Sauder --- , __ 46.56% --

Manufacturer 23 ' , Sedia __ •- C 52.50% -- . 
Manufacturer 24 

-, Spec -- :--
- I 49.37% -- --

- SpecialT - : Manufacturer 25 , 50.00% 
; Symmetry ---_ Manufacturer 26 -- --___ __- 50.00% -

Manufacturer 27 I :- -.__ ,-_WestCoasl: ' : -_-___ 48.10% 
. : -- ' ----- ·-_ -

Wood Side Tables Manufacturer 1 Heiman IviillerEverywhere Tables - _::' 67.00.% , ---

Manufacturer 2 ---- --- ,- Agatl .. -. _, -- ----- 37.50% 
Manufacturer 3 _-__ AndreuWcidd · -- <-_- --- 43.75% _ --

Manufacturer 4 ' ---- CabotWrerin - --
---- 47.10% 

Manufacturer 5 . Carolina: Buslness Furniture _47.60% -_, ---

Manufacturer 6 --
• -,_ Coriander 58.76% -

Manufacturer 7 ------- Ciuliberland 43.75% 
Manufacturer 8 -- ,· ·Dauphin -- . 50.00% 
Manufacturer 9 --- Design Within Reach: a_ Atlas 22.50% -- •-•: _ 

46.00% Manufacturer 10 ------ Geige~ -- --

Manufacturer 11 : HBF -- 46.60% ,-

Manufacturer 12 Jasper Group : 58.76% - -: 

Manufacturer 13 . Krug···· --- 50.10% 

Manufacturer 14 
,-_ ! Loewenstein --• -- ·--· '. 47.10% -•---

Manufacturer 15 ,- - Martin Brandriid 
,_ 

---- -- -.-- 48:10% -

Manufacturer 16 _OFS -.---_- ,- 53.10% 

Manufacturer 17 ----- __ ,- - -,-- .Paou-- '---•• -- 62:88% -
--

--
Glass/Stone Top Side Tables Manufacturer 1 Herriianlviiller Eames Table 69.00.% 

Manufacturer 2 ----- Agati -- --- / _-_ -- '37.50% 
Manufacturer 3 :-- / Cumberland, __ --- --- - 43,75% ; 

Manufacturer 4 -- ---- DesignWithinReach_~Knoll 3.53% 
Design WithbiReach-'Helix' -- ---- 22.50% 
Design Within Reach -'~ilbik -,_ -- _22.50% 

Manufacturer 5 -_ --- -_-; Izzy : ' -- - ·': __ :' •_:46.87% 
- --_-___ ,_-- '50.10% -_-

-- --Manufacturer 6 
. Nevms -

: ': _--- -- ; --
----- -

: . 
50.00% -- - -• 

. Display Cases/Magazine & Brochure Holders Manufacturer 1 ___ Claridge.__ -- _. ' ----
"'._i:,.: .. ·' 67:52% --_-Manufacturer 2 Diversified Woodcraft -

Manufacturer 3 _ MagrtilsonGroup _ --- ---__ :_ ' . ; ; 43.70% -- , 
Manufacturer 4 J'eter Pepper Products -- •- : _43.75% -

. -
--

- '_43:75% ---- -, Waddell , 
---

- - . 
Ergonomic Tools Manufacturer 1 Herman Iviiller Thrive : --- , ---- 54.00% , 

***See "Volume Discount Matrix" for tiered discounting*** 

159 



® 
(Keyboard Trays, Foot Rest, & Monitor Arms) Manufacturer 2 

Manufacturer 3 
Manufacturer 4 

Manufacturer 5 

Manufacturer 6 

Manufacturer 7 

Display boards, White/Bulletin/Mobil Manufacturer 1 

Manufacturer 2 

Manufacturer 3 

Manufacturer 4 

Manufacturer 5 

Manufacturer 6 

Manufacturer 6 

Manufacturer 7 

Manufacturer 8 

Manufacturer 9 

Fully Upholstered Lounge Furniture Manufacturer 1 

Manufacturer 2 

Manufacturer 3 

Manufacturer 4 
Manufacturer 5 

Manufacturer 6 

Manufacturer 7 

Manufacturer 8 
Manufacturer 9 

Manufacturer 10 

Manufacturer 11 

Manufacturer 12 

Manufacturer 13 
Manufacturer 14 
Manufacturer 15 
Manufacturer 16 

Manufacturer 17 
Manufacturer 18 
Manufacturer 19 
Manufacturer 20 

Manufacturer 21 

4. PRICING PROPOSAL 

Design Within Reach" Gubi ·• 16.25% 
.. Design Within Reach" KFF .. . ... ... 15:00% 

·. • DesignWithinReach:..origina113TC ·.. -. 12:so%··. 
; 

·-.· 

·. 

·. 

,--

;-

Design WithlnReach~Pablo ·· ·. 15.00% 

- . ·• •: .•ESI .··. · 52.50% ,-

.. · · ··-·· Koncept Lighting . · ... ·50.10% 
.- Light Corp 52.50% 

.-, Neutral Pdsfure 

· -• -- Syiimietry ·. -. : -- 50:00% .. 
·• -. .. ·- ; 

_. 

• Herrrian MillerExclave - -... .· .. · '• 57.00% . ·, . 
HermanMillerintersec:tPortfolio .•... .. ... •5:rno% 

_, · Oaridge. . . . ' , ·. - 50.00% 

parus -. ·-_;_ 49,37% ·_. ·-· 

. .••. 49.60%. ·• .-· -· 
-. ___ -

·-· . 66.7()% : · .. 
-.. Eisys :(nc. - --· -

I- .. 53:60% .-

Ghent .· 
.- . 43.75% 

. ·.Izzy .. 
; 46.87% - ----

. 

-· 
KI ···. ' >_. 43.75% 

Skyline Design ·. . . 

.· ·- ·. '· • 
Herman Miller Chadwick 46.00% 

Herman Miller EamesLcninge - -· 46,00% 
. -

·-· 46.00% .. -.. ---- .. Herman Miller S1Vdop -

-. .. AUSeating 58.76% .. --- ·'· 
_. Agati _-,- ;·. - 37.50% -

.49.10% ---·-·. 
' . 

. -- Allemuir 

. .. -Andreu World 43.75% 
52:10% ; Arcadia·-- ·· .· ·.· 

--
-, -- ; Arconas ·;- ·; .. . 43.75% 

._ Arper ,-.. - . 37:50% 
55.92% ·. .,:·,Bargo 

-

-. -

3750% --' _ BuzziSpace -- -

.. 'Cabot Wrenn , . -
47.10% 

. ; 

.- Carolina Business 'Furniture >47:60% · .••• -· 
Coriander -.. 58.76% .·; 

_- Dauphin 50.00% 
43.75% ' - •· _ David Edward ---- ; ·-

.. DesignWithinReachaCarlHansen 12.50% --· 
·-· .. DesignWithinReach.cFrag __ __ • 15.00% -.... 
-· DesignWithinReachc..FritzHansen .. · 12.50% 

·. DesignWithlnReach~Knoll 3;53')/, /· .... ,. 
DesignWithinReach"_Stua ·.- ,16.25% ._ 

Design Within Reach:..Tacchirii • •. . .16.25%. 
• DesignWithin Reach~ Albe;rf '' .--·. · •. 225.0% 

Design Within Reach'- B¥1tam ,- ·· 
DesigilWitliin Reach c.. Como : 

DesignWithinReach" Flight , ·, • 
DesignWithinReach, Ooodland < 

Design Within Reach C Milfr • ·. 
. De~ignWithin Reach,Raleigh ; 

.. .22,50% 

_ 22.50% 
22.50% 
22.50% 

.-
-

; 

;. 

· ··· __ Design Within Reach ... Reid . 2250% .••. 

Design Within Reacht Theatre 
Eko Seating ·- • 43;75% ··. 
· . •Encore· 56.10% 

- Exemplis ~ Ideoll .- 52.50% 
46;00% ·• . 

-·-
._ _. -. ·. Geiger . 

Global ·. . 52.91% .· 

; 
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® 4. PRICING PROPOSAL 

Manufacturer 22 ' ,' 

' Group Lacasse~· Aiold ' 56.70% 
Manufacturer 23 ' HighPoint · 

.· 
... '.,' 54.00% ... .' 

Manufacturer 24 :.: Hightower 
.. ·. .··. ,,·· .' .. · . . 37;50% ,. ·., ·,. 

·, 

Manufacturer 25 . 'iDesk . .. 
58.76% . ,.· 

Manufacturer 26 ' 
.. 

Indiana ·.· ·.·. •· .·: 6056% ·.' ' .. . 

Manufacturer 27 ' .... ·., ,, ... .Integra ,. ·.·· ) ,'. '· ··,,·. 48:10% .. : . 

Manufacturer 28 " 

••• 
Izzjr ..... ' '·, ,, ' 

• •• 
'16.87% .. 

Manufacturer 29 ... ·., Jasper Group ·· .. ' :58.76% : 

Manufacturer 30 ' .... 

,.········ 
Keilhauer ' ·,·•··,':, .···.·. 49,10% 

Manufacturer 31 .... •KI ..... 43.75% 
Manufacturer 32 ,< : Krhg . 50.10% 
Manufacturer 33 , LasZ-Boy .. · .. ' .... ·,·. ', ',, 55.00% 
Manufacturer 34 " 'Lesro ·. :··., 58.76% ' 

.,, .,.· 
' ' 

Manufacturer 35 Lowenstem 
. 

' 47:10% '' 
Manufacturer 36 Martin B'randrud '! .. .. : ··,, 48.1Q% 

" 
.' 

Manufacturer 37 ' National .,, : '· .. , , •54.47% 
Manufacturer 38 ' i Nemschoff • 47,12% ' ', ·' 

Manufacturer 39 " Norix ·.· .· ~.75% 
Manufacturer 40 ;' OCI/Sitwell 

. 
' 

. 
67.52% ' / ' 

.·. .· 

Manufacturer 41 
. OFs··•· '' .. '· .. ·.· .. · .. ·, /53.10% .·., . ' 

Manufacturer 42 
,, 

. .. Paoli ... •:· ·. 62.88% 
Manufacturer 43 

. 
,· , Sauder .· .. 46.56% ·. 

Manufacturer 44 ' St Timothy! ': , 50.00:J/, ·'.·: 

Manufacturer 45 : Stylex· •' ,, .: ... 
. .. '47.60% : . 

Manufacturer 46 I Trmity ,, .·· ' 49;70% ·.·, 

Manufacturer 47 Vitra . 
. 

. .. ,. 46.56% 
.· 

·.•' ' 

' 
',,, -_-. .. .. . 

Lab Furniture Manufacturer 1 
' Herman Miller. Co Struc ,. ' ,. 51.00% ' ·,· 

Manufacturer 2 . Agati ' 37:50% ', 

' ·, 

Manufacturer 3 ·:. ·'· Div~sifiedWoodcraft ', .: ' 67.52% 
Manufacturer 4 .·. Group LaCasse C Neocase ·: ., 47;05 
Manufacturer 5 :' · Jlitensa ... '', ., 

43.75% ,' ,', 

Manufacturer 6 
' 

Jasper Croup ' ,,. 

'58.76% ··. 
,' '' ', 

Manufacturer 7 Mercatus ' ),' .·., .5.88% ' : ':,,", 
. .... : ·, :.·· .. ,. : 

Manufacturer 1 American Seating : ,· 

·. 37:50% ', : 

Auditorium Seating Manufacturer 2 
' Borgo ·.· .,· 

55.92% .,· ,' 

Manufacturer 3 Sedia ,. ,52.50% ,' , .. 

Manufacturer 4 ',, ' Sitmatic ... ': 52.50% .. 

' ,' '' 

" ·.· ' ··., ' ,'' 

Demountable Wall Systems Manufacturer 1 ''' ··.,,, DIRTT . ' ',, '' .GSAMatch .... 
,,'' 

: 
: - ~ ~·: - - .' ', . : ·, 

. ': ,' ·.· 
' ' ' 

Used Furniture - Systems Supplier 1 : > Jerry's Office Furniture ', Pricing varies ' 
' .,. . ,,:· ',,,:, ': '' . ' ' 

,,,, ' 
Used Furniture Free Standing Supplier 1 ' .·' ··,,Jerry's Office Furniture ,,,, 

: Pricing varies 
' ' ''' ,·, ' , .... 

' '·. ' 
' .. '' ·:.' 

Used Furniture Storage Supplier 1 ' '·. Jerry's Office Fiµrrlture Pricing varies . 

·'· : ' ''' _:_-:-··· :, '.:. 

' 
'', 

·' . ''' ' 
.', 

Used Furniture Seating Supplier 1 Jerry's Office Fumiture .... ' , Ptj.cing varies 
' 

) .-:·:·:·- '! ,· ,,' ,·,:, ,. : 
' .· . , 

' ' ''.' '' . 

Additional Manufacturers with Product Types not listed Manufacturer 1 ,·, ' 

' 
290 si!!llS , , 48.45% ·.·. ''' 

' " 

Manufacturer 2 Appenx " .,' 
.. , 

50.00% 
' 

',' ', 

Manufacturer 3 ' Carvart,, ' '' 

, 53.60% ' 
,, 

' ,, ., 
Manufacturer 4 Design Within Reach.- DaveyLigli.ting · .. · 1250% .·· 

',' ,' 
', 

·.· .. · DesigriWithinReach-'Bea.d Light ,. 1250% 
Design Within Reach-'. Casala .. 37.50% 
Dei;ign Within Reach- Case :, 15;00% 
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. Design Withln:Reai:h- LQLL .. 1250% 

. ,15.00% ',·. ·· . DesignWithinReach-'Moller 
' ·, · Design Within Reacl:icNelson Lamps ",6.25% ' 

' .···.16.25%· . ·. •• p'esigriWithinReach" Softline . ,. .. 
·.. DesigriWithiri. Reach C StellarWorks 16.25%. 

Design WithinReaclic.Ton .. ': 15.00%, 

.·.. besigrii,\titliin Reach~. v erpan 
· .. ···••·•· 1251J%. ', 

Design Within. Reach - Camber ,. .· ·.· .. . 22.50% 
, . DesignWitliin.Reach~Line .. :· ·. 2250%. ,. ·. 

Desigri Within Reach-Morrison ,2250% 
··· Dei;igri Witliin.Reacli-Veri : , •. •· ,22..50% ' \ · .. 

Manufacturer 5 .· .··.· Eagle One. • ·· , 25.00%, .. , ' 

Manufacturer 6 .,. . . Electric Cabl.eAsseni.blies Net.+15% 
Manufacturer 7 

., · ... · .·· Fluid Concepts 50.00% 

Manufacturer 8 .: .. ·· · .. 50.10% 

Manufacturer 9 . ' .· Landscape Foriris.. .. ·.· 1.00% ,' · ·.· 

Manufacturer 10 ·.· Leru:ore : •:,. :·:. 
. . ' Net+15% . 

Manufacturer 11 LurutTex.tiles ,.· \ '.:: ·. Net-h15% 

Manufacturer 12 ,· .. Tenjain ... '',.': ' •.. 48.45% · · . 

' :. ,' 
·. ·. 

.· ··.·.· ., ·: .·· 
ii 
2. Design: 

Design fees: Rate per hour 65.00 

3. Delivery fees: 
During standard Universities' business hours: Rate per hour 45.00 

During non-standard Universities' business hours: Rate per hour ..... ·.· 67.50 :' 

4. Installation fees: 
During standard Universities' business hours: Rate per hour 45.00 

During non-standard Universities' business hours: Rate per hour ;: 67.50 

5. Reconfigure existing product: 
Tear down during standard working hours Rate per hour ·: 45.00 '. 

Re-Installation during standard working hours Rate per hour 45.00 

Tear down during non-standard working hours Rate per hour 67.50 : 

Re-installation during non-standard working hours Rate per hour : .. 
67.50 

•••see "Volume Discount Matrix" for tiered discounting••• 
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